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16.1INTRODUCTIONFREUDENBERG 
PRODUCT BRANDS

The following guideline describes how the Dichtomatik brand is used in the internal and external  
communication as Freudenberg‘s new Product Brand and the corporate communication regulations 
for the Regional Business Units of Freudenberg Industrial Services.

As a result of the closer ties with Freudenberg, Dichtomatik will no longer be known as an Affiliated 
Brand (a brand of Freudenberg), but as a Product Brand under the Freudenberg umbrella  (Umbrella 
Brand). It keeps its own logo, but without the slogan. Dichtomatik‘s visual identity will be integrated 
into Freudenberg‘s corporate design.

There is a fundamental difference in the use of primary colors: Dichtomatik‘s Product Brand commu-
nication uses the color red in the headlines and sublines, whereas in the field of company communi-
cation for head- and sublines, the Freudenberg Basic Blue is used. Furthermore, a world of images that 
differs from that of FST is used for Product Brand communication.

The weighting of the logos in relation to each other follows clear rules, which are described in the 
following guideline. 
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COLORS 16.2FREUDENBERG 
PRODUCT BRANDS

The color climate of Dichtomatik is made up 
of the primary and secondary colors. The ap-
plication of these colors creates a color climate 
that is characteristic of the brand and supports 
recognition. The main colors red, white and 
black are characteristic of the color climate.  
As the main color, red is dominant and striking. 
Grids of black and white create a reassuring 
balance when used alongside red. Each color is 
pure and is applied in defined variants.

The usage of the Freudenberg Basic Blue
There is a fundamental difference in the use 
of primary colors: Dichtomatik‘s Product Brand 
communication uses the color red in the head-
lines and sublines, whereas in the field of com-
pany communication for head- and sublines 
the Freudenberg Basic Blue is used.

Important notice:

Please use only the colors and color values  
specified here. This applies especially to the 
gray values used for headings and subhea-
dings.

Dichtomatik Red
CMYK C 0 / M 100 / Y 100 / K 0
Pantone 2347 C / U
RAL 3020
RGB 226 / 0 / 26

Gray 1
CMYK C 0 / M 0 / Y 0 / K 72
Pantone 424 C / U
RAL 7037
RGB 114 / 114 / 114

Primary Colors Secondary Colors

Freudenberg Basic Blue
CMYK C 100 / M 70 / Y 0 / K 20
Pantone 288 C / U
RAL 5010
RGB 0 / 67 / 136

Gray 3
CMYK C 0 / M 0 / Y 0 / K 22
Pantone Cool Gray 3
RAL 7035
RGB 218 / 218 / 218

Black
CMYK C 0 / M 0 / Y 0 / K 100
RGB 0 / 0 / 0

Gray 2
CMYK C 0 / M 0 / Y 0 / K 52
Pantone Cool Gray 10
RAL 7004
RGB 160 / 161 / 161

White
CMYK C 0 / M 0 / Y 0 / K 0
RGB 255 / 255 / 255

Gray 4
CMYK C 0 / M 0 / Y 0 / K 11
RGB 237 / 237 / 237
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TYPOGRAPHY – FOR PRINTED MATTERS

Freudenberg and Dichtomatik’s open and mo-
dern brand character is strongly reflected in the 
choice of the corporate typestyles.
We chose two different type families:
Bliss for headlines and TheSans for copy.

For printed matters like image brochures, we  
use the combination of Bliss and TheSans  
(as shown on this page).

For office matters, such as E-Mail and  
PowerPoint presentations, we use Arial.

A, B, C: 
Bliss by Jeremy Tankard, 1996–2011 

A: Bliss bold in 30 pt
B: Bliss bold in 11 pt
C: Bliss medium in 11 pt

Bliss for headlines is used in caps only.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

A

B C

FE

D

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

Typography for headlines

Typography for copy

D, E, F: 
TheSans by Lucas de Groot, 1994 

D: TheSans light in 30 pt
E: TheSans light in 11 pt
F: TheSans semibold in 11 pt

TheSans light is used for copy.
Lead-ins are set in TheSans semibold.
Subheadlines within copy are set in  
TheSans bold.

> GOOD TO KNOW: To learn more about  
the role of typography in the Freudenberg  
layout system, please refer to guideline 7, 
“Print Media.”

FREUDENBERG 
PRODUCT BRANDS 16.2
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A HEADLINE ON AN 
A4 ADVERTISEMENT
READS IN 30 PT SIZE

A SUBHEADLINE ON THE SAME  
LAYOUT READS IN 16 PT SIZE

Body copy with semibold lead-in on the same layout reads in 9 pt size and 
11 pt line spacing. A simulated copy gives you an overall impression of 
the copy image: Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. 

A subheadline within the copy set in bold

Cum sociis natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium 
quis, sem. Nulla consequat massa quis enim. Donec pede justo, fringilla 
vel, aliquet nec, 

vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tincidunt. 
Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate eleifend 
tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim.

A

B

C

Typographical hierarchy, sample of use 

> GOOD TO KNOW: To learn more about the 
role of typography in the Freudenberg layout 
system, please refer to guideline 7, “Print 
Media.”

TYPOGRAPHY – FOR PRINTED MATTERS
SAMPLE OF CONDUCT

A and B:

Dichtomatik red
CMYK C 0 / M 100 / Y 100 / K 0
Pantone 2347 C / U
RAL 3020
RGB 226 / 0 / 26
Hex #e2001a

C: Black
CMYK 0/0/0/100
RGB 0/0/0

Freudenberg and Dichtomatik’s open and mo-
dern brand character is strongly reflected in the 
choice of the corporate typestyles.
We chose two different type families:
Bliss for headlines and TheSans for copy.

A: Headline in Bliss bold, caps, Dichtomatik 
red, 30 pt size, 32 pt line spacing

Headlines can be placed on the picture or 
gradient area in white. 
Please ensure perfect legibility.

B: Subheadline in Bliss medium, caps,
16 pt size, 18 pt line spacing, Dichtomatik red

C: Body copy in TheSans light, 
9 pt size, 11 pt line spacing, black

Lead-in set in TheSans semibold,
9 pt size, 11 pt line spacing, black

Subheadline within body copy 
set in TheSans bold,
9 pt size, 11 pt line spacing, black

The body copy is always aligned to the  
baseline grid.

Further hierarchies of subheadlines within long 
text documents can be added where needed. 
In this case the added subheadlines should be 
set in Bliss, sized between 16 pt and 9 pt.

16.2FREUDENBERG 
PRODUCT BRANDS
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TYPOGRAPHY – FOR OFFICE MATTERS

For office matters (e. g. MS Word, PowerPoint, 
Excel documents, E-Mails) we use the Arial 
typeface in regular and bold to assure the  
highest compatibility possible across differing 
computers and systems.

A, B, C: 
Arial 

A: Arial bold in 30 pt
B: Arial bold in 11 pt
C: Arial bold italic in 11 pt

Arial for headlines is used in caps only.
For highlights please use Arial italic.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

A

B C

FE

D

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 “”!? %&@()

Typography for headlines

Typography for copy 
D, E, F: 
Arial

D: Arial regular in 30 pt
E: Arial bold in 11 pt
F: Arial italic in 11 pt

Arial regular is used for copy.
Lead-ins are set in Arial bold.
Subheadlines within copy are set in Arial bold. 
For highlights please use Arial italic.

> GOOD TO KNOW: To learn more about the 
role of typography in the Freudenberg layout 
system, please refer to guideline 9, “Digital 
Media.”

16.2FREUDENBERG 
PRODUCT BRANDS
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For office matters (e. g. MS Word, PowerPoint, 
Excel documents, E-Mails) we use the Arial  
typeface in regular and bold to assure the  
highest compatibility possible across differing 
computers and systems.
The color Dichtomatik red is used for PowerPoint,  
Advertising, Posters, Brochures.

A: Headline in Arial bold, caps,
30 pt size, 32 pt line spacing
Freudenberg Basic Blue

B: Subheadline in Arial regular, caps,
16 pt size, 18 pt line spacing
Freudenberg Basic Blue

C: Body copy in Arial regular,
10 pt size, 11 pt line spacing 

Lead-in set in Arial bold,
10 pt size, 11 pt line spacing

Subheadline within body copy 
set in Arial bold,
10 pt size, 11 pt line spacing

Highlights within body copy
set in Arial italic,
10 pt size, 11 pt line spacing

A SUBHEADLINE ON THE SAME  
LAYOUT READS IN 16 PT SIZE

Body copy with semibold lead-in on the same layout reads in 10 pt 
size and 11 pt line spacing. A simulated copy gives you an overall im-
pression of the copy image: Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. 

A subheadline within the copy set in bold

Cum sociis natoque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium 
quis, sem. Nulla consequat massa quis enim. Donec pede justo, fringilla 
vel, aliquet nec, 

vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tincid-
unt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend

A

B

C

Typographical hierarchy, sample of use 

TYPOGRAPHY – FOR OFFICE MATTERS
SAMPLE OF CONDUCT

> GOOD TO KNOW: To learn more about  
the role of typography in the Freudenberg  
layout system, please refer to guideline 9,  
“Digital Media.”

A HEADLINE ON AN
A4 DOCUMENT
READS IN 30 PT SIZE A and B:

Freudenberg Basic Blue 
CMYK 100/70/0/20
Pantone C 288
RGB 0/67/136
RAL 5010
Hex #004388

C: Black
CMYK 0/0/0/100
RGB 0/0/0

16.2FREUDENBERG 
PRODUCT BRANDS
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For office matters (e.g. MS Word, PowerPoint, 
Excel documents, E-Mails) we use the Arial 
typeface in regular and bold to ensure the  
highest compatibility possible across different 
computers and systems.

A: Arial regular in 12 pt

B: Arial bold in 12 pt

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 “”!? %&@()

A B

Attention:

B: Make sure kerning is not too wide C: Make sure line spacing is not too narrow D: Do not use caps for copy E: Do not use false typeweights

A HEADLINE SAMPLE
Body copy with semibold lead-in 
on the same layout  reads in  9  pt 
s ize  and 11 pt  l ine spacing .  A  s i -
mulated copy gives  you an over 

A HEADLINE SAMPLE
BODY COPY WITH SEMIBOLD LEAD-IN ON 
THE SAME LAYOUT READS IN 9 PT SIZE 
AND 11 PT LINE SPACING. A SIMULATED 
COPY GIVES YOU AN OVERALL

A HEADLINE SAMPLE
Body copy with semibold lead-in on the 
same layout reads in 9 pt size and 11 pt 
line spacing. a simulated copy gives you 
an overall impression of the copy image: 
lorem ipsum dolor sit amet, consectetuer 
adipiscing

A HEADLINE SAMPLE
Body copy with semibold lead-in on the 
same layout reads in 9 pt size and 11 pt 
line spacing. a simulated copy gives you 
an overall impression of the copy image: 

> GOOD TO KNOW: To learn more about the 
use of PowerPoint templates and other digital 
media, please refer to guideline 9, “Digital 
Media.”

TYPOGRAPHY – FOR DIGITAL MATTERSFREUDENBERG 
PRODUCT BRANDS 16.2
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PROPORTIONS OF THE LOGO SIZES 16.3
A: Version A 
This version applies to: Word blank 
sheet, technical data sheet, product 
sheet, brochure, flyer, packaging, ad-
vertisement, poster, merchandising, 
folding card, post card and fleet.

B: Version B 
This version applies to: building 
signs. In this case, no usage of the 
company slogan.

C: Version C
This version is used for letter head,  
business card and E-Mail signature.

D: Version D
This version is used for  
exhibition walls.

FREUDENBERG 
PRODUCT BRANDS

A) The height of the capital 
letters at Dichtomatik  
corresponds to the height of the 
capital letters on the Freuden-
berg logo. Minimum distance:  
the width of the symbol.

B) The height of the capital 
letters at Dichtomatik  
corresponds to the height of the 
capital letters on the Freuden-
berg logo. Minimum distance:  
the width of the symbol.

C) The width of the Dichtomatik 
logo corresponds to the width of 
the Freudenberg slogan. But the 
logos are not directly related.

D) The width of the Dichtomatik 
logo corresponds to the width of 
the Freudenberg logo. Minimum 
distance: the width of the 
symbol.

same width
same width

same widthsame width

same height

same height
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PROPORTIONS OF THE LOGO SIZES
 16.3FREUDENBERG 

PRODUCT BRANDS

F: Version F
This version is used for Rollups, 
web banners and packaging.

G: Version G
This version applies to: exhibition 
walls. For building signs there is 
no usage of the company slogan.
(exact dimensions see page 38)

H: Version H
This version applies to: exhibition 
walls.

F) Place both logos in same width 
and ensure the safety area of the 
Freudenberg logo. Minimum 
distance: 2 times the height of 
the symbol, maximum 3.

G) Place both logos in same width 
and ensure the safety area of the 
Freudenberg logo. Minimum 
distance: 2 times the height of 
the symbol, maximum 3.

H) Place both logos in same width 
and ensure the safety area of the 
Freudenberg logo. Minimum 
distance: 2 times the height of 
the symbol, maximum 3.

same width

same width

same width
same width

same width

same width

E: Version E
This version is used for flags and 
fleet.

E) Place both logos in same width 
and ensure the safety area of the 
Freudenberg logo. Minimum 
distance: 2 times the height of 
the symbol, maximum 3.

same width

same width



Freudenberg Group, Design Guidelines, Freudenberg Product Brands: Dichtomatik Version 1.0, August 2020 12

STATIONERY
LETTERHEAD LAYOUT – DIN A4 16.4

> GOOD TO KNOW: 
Symbol width/height 
14 mm/5.58 mm

FREUDENBERG 
PRODUCT BRANDS

In general:
baseline grid starting at 0 mm,
line spacing of 4.2 pt

A: Logotype 
The width of the logotype is 70 mm.
Distance from top: 
4x height of symbol
Distance from the right:  
1x width of symbol

B: Address of sender (left)
Type: TheSans light, 6.5 pt
The maximum width is 83 mm
Two lines are permitted, line spacing 8 pt 

B.2: Address of sender (right)
In some countries (e.g. France), the  
address field is on the right side.

C: Company address
Always four blocks with a minimum  
distance of 6 mm between each of them.
The last line of the longest copy  
block has a distance of 12.5 mm  
from the bottom.
Address: TheSans light, 6.5 pt, line  
spacing 8 pt with 1 mm spacing after 

NAME OF THE COMPANY

Address line, Street 2 
ZIP Code, City, Country

Phone  +00 1234 123 456 78

Commercial register:
Local court city, Number

IBAN: DE12 3456 7891 2345 6789
BIC/ SWIFT: DEUTDEMMXXX

Sales tax identification number:
DE987654321

firstname.lastname@fst.com 
www.dichtomatik.com

Management Board:
Name Surname (Speaker)
Name Surname (Speaker)

53 mm

12.5 mm

22.5
mm

A

B B.2

C

The width of the Dichtomatik logo 
corresponds to the width of the  
Freudenberg slogan (42.5 mm).

min. 6 mm min. 6 mm

first page stationery second page stationery 
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XXX
XXX
XXX
XXX
XXX
XXX

XXX

XXX

XXX
XXX
XXX
XXX XXX

NAME OF THE COMPANY

Address line, Street 2 
ZIP Code, City, Country

Phone  +00 1234 123 456 78

Commercial register:
Local court city, Number

IBAN: DE12 3456 7891 2345 6789
BIC/ SWIFT: DEUTDEMMXXX

Sales tax identification number:
DE987654321

firstname.lastname@fst.com 
www.dichtomatik.com

Management Board:
Name Surname (Speaker)
Name Surname (Speaker)

STATIONERY
LETTERHEAD LAYOUT – DIN A4 – COPY FIELDS 16.4FREUDENBERG 

PRODUCT BRANDS

62 mm

110 mm

242 mm

22.5
mm

x

y

A: Recipient area 
The size of the copy field is  
82 x 31 mm and it starts at 62 mm
Type: Arial, regular, 10 pt,  
line spacing 13 pt

B: Address of sender (left)
Type: TheSans light, 6.5 pt
The maximum width is 83 mm
Two lines are permitted, line spacing 8 pt

C: Content area
The copy field starts at 110 mm  
and must not exceed the width  
of 160 mm. Max. height: 132 mm

Subject line: Arial, bold, 10 pt,  
line spacing 13 pt

Continuous copy: Arial, regular,  
10 pt, line spacing 13 pt

D: Company address
Please ensure following order:
1. name
2. address 
3. phone

if necessary (order as preferred):
bank account details
general partner
their general partner
executive board
chairman of the supervisory board

4. E-Mail
5. website

A

B

C

> GOOD TO KNOW: 
Symbol width/height 
14 mm/5.58 mm

12.5 mm

D
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NAME OF THE COMPANY

Address line, Street 2 

ZIP Code, City, Country

Phone  +00 1234 123 456 78

Commercial register:

Local court city, Number

IBAN: DE12 3456 7891 2345 6789

BIC/ SWIFT: DEUTDEMMXXX

Sales tax identification number:

DE987654321

firstname.lastname@fst.com 

www.dichtomatik.com

Management Board:

Name Surname (Speaker)

Name Surname (Speaker)

2 "

0.49 "

0.24 " 0.24 " 0.24 "

0.88 "

STATIONERY
LETTERHEAD LAYOUT – US LETTER 16.4FREUDENBERG 

PRODUCT BRANDS

The width of the Dichtomatik logo 
corresponds to the width of the  
Freudenberg slogan (1.67“).

In general:
baseline grid starting at 0“,
line spacing of 4.2 pt 

A: Logotype 
The width of the logotype is 2.75".
Distance from top: 
4x height of symbol
Distance from the right: 
1x width of symbol

B: Address of sender
Type: TheSans light, 6.5 pt
The maximum width is 3.26"
Two lines are permitted,  
line spacing 8 pt 

C: Company address
Always four blocks with a distance  
of  0.24" between each of them.  
The last line of the longest copy  
block has a distance of 0.49" from  
the bottom.
Company name: TheSans semibold, 6.5 pt, 
upper-case. All other: TheSans light, 6.5 pt, 
8 pt line spacing with line spacing after: 
0.04"

A

B

C

> GOOD TO KNOW: 
Symbol width/height 
0.55“/0.21“

first page stationery second page stationery 
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XXX
XXX
XXX
XXX
XXX
XXX

XXX

XXX

XXX
XXX
XXX
XXX XXX

NAME OF THE COMPANY

Address line, Street 2 

ZIP Code, City, Country

Phone  +00 1234 123 456 78

Commercial register:

Local court city, Number

IBAN: DE12 3456 7891 2345 6789

BIC/ SWIFT: DEUTDEMMXXX

Sales tax identification number:

DE987654321

firstname.lastname@fst.com 

www.dichtomatik.com

Management Board:

Name Surname (Speaker)

Name Surname (Speaker)

16.4FREUDENBERG 
PRODUCT BRANDS

A: Recipient area 
The size of the copy field is 3.22 x 1.22"  
and starts at 2" 
Type: Arial, regular, 10 pt,  
line spacing 13 pt

B: Address of sender (left)
Type: TheSans light, 6.5 pt
The maximum width is 3.26"‚
Two lines are permitted, line spacing 
8 pt

C: Content area
The copy field starts at 4.33" and 
must not exceed the width of 6.3". 
Max. height: 4.52"
Subject line: Arial, bold, 10 pt,  
line spacing: 13 pt
Continuous copy: Arial, regular, 10 pt,  
line spacing: 13 pt

D: Company address
Please ensure following order:
1. name
2. address
3. phone

if necessary (order as preferred):
bank account details
general partner
their general partner
executive board
chairman of the supervisory board

4. E-Mail
5. website

STATIONERY
LETTERHEAD LAYOUT – US LETTER – COPY FIELDS

2 "

1.88 "

4.52 "

0.88 "

> GOOD TO KNOW: 
Symbol width/height 
0.55“/0.21“

A

C

D

0.49"

B
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STATIONERY 
DIN LONG – ENVELOPE LAYOUT 16.4FREUDENBERG 

PRODUCT BRANDS

A: Logotype 
Layout only on the front
Distance from the top:  
2x height of symbol

A
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21 mm

7.18 mm

STATIONERY – BUSINESS CARDS EU

C: Dichtomatik logo 
The width of the logo is 27.4 mm.
Distance from bottom: 5 mm
Distance from the left: 5 mm

First Name Last Name
Title Country or region
Freudenberg Industrial Services

Home Office (optional)

legal entity

Address line, Street 2 
ZIP Code, City, Country

Phone  +49 123 456 789 10 
Mobile  +49 123 456 789 11

firstname.lastname@fst.com 
www.fst.com | www.dichtomatik.com

1: Example: Business card (format 85 mm x 55 mm)

Paper: Pure white, wood-free, matt, for offset or digital print, 300-350 g 

address

5 mm

5 mm 41.7 mm 9 mm

Please be sure to follow the pre-defined 
writing and seperation of digits. 
Freudenberg doesn‘t use any shortcut 
for Phone, Mobile or Fax.

FREUDENBERG 
PRODUCT BRANDS

The width of the Dichtomatik logo 
corresponds to the width of the  
Freudenberg slogan (27.4 mm).

16.4

B: First Name Last Name

Here the URLs are in the following order:  
first  FST, then Dichtomatik. The addresses are 
divided by two spaces and a straight hyphen.

A: Logotype 
The width of the logotype is 45 mm.
Distance from top: 
2x height of symbol
Distance from the right:  
1x width of symbol

A

B

C

B:
First Name Last Name type: 
TheSans semibold, 9 pt,  
line spacing 8 pt
Job title type:
TheSans light, 6.5 pt,  
line spacing 8 pt
Company name type:
TheSans semibold, 6.5 pt,  
line spacing 8 pt
Address/contact details type:
TheSans light, 6.5 pt,  
line spacing 8 pt
Spacing between blocks: 1 mm
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legal entity

Address line, Street 2 
ZIP Code, City, Country

Phone  +49 123 456 789 10 
Mobile  +49 123 456 789 11

firstname.lastname@fst.com 
www.fst.com | www.dichtomatik.com

First Name Last Name
Title Country or region
Freudenberg Industrial Services

Home Office (optional)

0.82“

0.28“

STATIONERY – BUSINESS CARDS US

1: Example: Business card (format 3.5“ x 2“)

Paper: Pure white, wood-free, matt, for offset or digital print, 300–350 g 

0.19“

0.19“ 1.79“ 0.35“

FREUDENBERG 
PRODUCT BRANDS 16.4

The width of the Dichtomatik logo 
corresponds to the width of the  
Freudenberg slogan (1.07“).

Here the URLs are in the following order:  
first  FST, then Dichtomatik. The addresses are 
divided by two spaces and a straight hyphen.

C: Dichtomatik logo 
The width of the logo is 1.07“
Distance from bottom: 0.19“
Distance from the left: 0.19“

Please be sure to follow the pre-defined 
writing and seperation of digits. 
Freudenberg doesn‘t use any shortcut 
for Phone, Mobile or Fax.

A: Logotype 
The width of the logotype is 1.77“.
Distance from top: 
2x height of symbol
Distance from the right:  
1x width of symbol

B:
First Name Last Name type: 
TheSans semibold, 9 pt,  
line spacing 8 pt
Job title type:
TheSans light, 6.5 pt,  
line spacing 8 pt
Company name type:
TheSans semibold, 6.5 pt,  
line spacing 8 pt
Address/contact details type:
TheSans light, 6.5 pt,  
line spacing 8 pt
Spacing between blocks: 0.039“

address

B: First Name Last Name

A

B

C
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STATIONERY 
WORD BLANK SHEET – A4 PORTRAIT 16.4

 

1 

 
HEADLINE EXAMPLE IN ARIAL BOLD 22 PT 
CAN RUN OVER TWO LINES 
 
SUBLINE IF NEEDED 
 
 
 
 
Lead in Bold Body copy text in 10pt/13pt Utatendici te parcim fugiandessed ute nulliquo in eatur? Os solor sant 
fugitempor as rerferores et isquatur ariaspi enihita ssimil ipietus sincidi tatiatur adicien duntia era nis il eaquiasit, 
sum nullorecum ut volum nihicid mollores aut re si blatin nus, totatinctat. 
 
Ra pa nimusci endisime es excea nonsere rcidell anissequas ipsunture ea dempero molum fugia name sequam 
fuga. Boremporios ex exerum lias mincimus adi doluptati quam fugit volorem fugit, volorruptae pero torest, 
officae venis aliqui nos ad maximinvenis et es nis corum nonet, sequidebit alitis non comnimene optatet et 
quatur sus ulparchition cor si coribusdae sum et alictate voloribus sit eum vid minusdae porrum ut ut 
ommoditias explabore modist adi init quod quis nis aliquamenda nulluptate con es comnis everis et aut volum 
dolor si te sam fugit inus as este lab ipsanda periberatem quis idellam, volupta tecest, ut dolorep tatur, unt. 
Soluptur, cusam as aut quis autat alissequi nustinctota que provit hitatemodis delest ut audanist, quiatinus 
sequissi ilisque net, ulpari omnimpos derum verum simi, to tem quam quatem veri dolessitate nonsedi cilloribus 
custet, qui nobit lissi sit volorem volorum velitio. Evendeliquid eos voleniet id modis reptati oribera turiatem es 
se cullupt isciur mi, im faceati aspelest fuga. Et volorporro volo eosti quam quidunt haris illoritatem faceri dero 
vendae quatur ad ma sequas atus sitem quibusam et volecaerror simaxim oluptam quiaecatur solupicia pel 
imaxim volorepra comnisit eates cum quosant orporae ducilique omnis ium voluptas eiure non pro volent. 
 
Postinvel et autem qui dessition con nimolup tibeatisque sunt. Ugiam ressequae endent eum reritis asperum 
expe corem quia qui blabore mollatque is es adia sape eosaest moditias essedita alictatiame moluptatum 
repraer ehendic ipiendi ipiti commollam, tem es si occullatum ratibus dolupiciis sunte comnimi nctiasi dollacc 
ullupta tumquia dolori blatque natur? 
 
Me ilitas conest laborepel iditi berionessi volo doles veri rem fuga. Nam, id ut lacit offic te et, volupta pa parum 
voluptae volum remod et quo maximin esci odi ipsant que que venisqui ut aut odi voloribero to et ma sed qui si 
dolupta quist, ventemp orehenis quo erit quatibus sapit, corum, que esecea quo ipid quam, corecearchil iunda 
nosanienimil ide veni omnihictiis nost aute si ad quam soluptat quo voluptam nulluptaspe cum esti deniendae. 
Arum et fugia aut es era quat es de que cuptatusa quo dolorer spietur? 
 
Beritatum sam ne delessent laut aut audandebis estibus num landella dolum everatur? Is re nonserit as in eium 
adis es eos dolupta tquunt od quo beatecae lab invenimet que volorem aut laborup tatur, am am quundaesed 
eum nis dolorro dolor autatiusda nestibus et remperr ovidignimet, qui aut fuga. Cone nobit earum nimolorio 
doloribus 
 
 
Postinvel et autem qui dessition con nimolup tibeatisque sunt. Ugiam ressequae endent eum reritis asperum 
expe corem quia qui blabore mollatque is es adia sape eosaest moditias essedita alictatiame moluptatum 

A: Freudenberg logo 
Logo width: 70 mm. Distance from top: 
4 heights of symbol

B: Dichtomatik logo
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

> GOOD TO KNOW:
The usage of the Freudenberg  
Basic Blue
Because we are using a company 
communication here, we use Freuden-
berg Basic Blue as our font color for the 
headlines and sublines.

FREUDENBERG 
PRODUCT BRANDS

22.5
mm

70mm

11.16mm
Minimum distance 25 mm

> GOOD TO KNOW: 
Symbol width/height 
14 mm/5.58 mm

B A

Headline:
Arial Bold, Uppercase 22 pt,  
line spacing: 24 pt
Freudenberg Basic Blue
Spacing after 10 pt
Line spacing: 1

Subline:
Arial Bold, Uppercase 13 pt,  
line spacing: 15 pt
Freudenberg Basic Blue
4 Returns before body copy
Line spacing: 1
Spacing before/after = 0

Copy lead in:
Arial Bold, 10 pt,  
line spacing: 13 pt, Black

Copy:
Arial Regular,
10 pt, line spacing: 13 pt, Black
Line spacing: 1.15
Spacing before/after = 0 

14
mm
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STATIONERY 
WORD BLANK SHEET – A4 LANDSCAPE 16.4

 

HEADLINE EXAMPLE IN ARIAL BOLD 30 PT 
CAN RUN OVER TWO LINES 
SUBLINE IF NEEDED 
 

 
Lead in Bold. Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam 
nonumy eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita kasd 
gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum 
dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt 
ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam 
et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus 
est Lorem ipsum dolor sit amet. 
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero 
eos et accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea 
takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam et justo 
duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus est 
Lorem ipsum dolor sit amet. 
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero  

 
eos et accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea 
takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore et 
dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam et justo 
duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus est 
Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy  
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. 
At vero eos et accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, 
no sea takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum dolor sit 
amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore 
et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam et justo 
duo dolores et ea rebum. Stet clita kasd gubergren, no sea takimata sanctus est 
Lorem ipsum dolor sit amet.  
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod 
tempor invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero 
eos et accusam et justo duo dolores et ea rebum. Stet clita kasd gubergren, no sea 
takimata sanctus est Lorem ipsum dolor sit amet. Lorem ipsum dolor sit amet. 

  

FREUDENBERG 
PRODUCT BRANDS

14
mm 14

mm

> GOOD TO KNOW: 
Symbol width/height 
14 mm/5.58 mm

B

C

A

11.16mm

70mm
A: Freudenberg logo 
Logo width 70 mm. Distance from  
bottom: 2 heights of symbol

C: Distance
The minimum distance between the text blocks 
is the height of a wave.

B: Dichtomatik logo
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Headline:
Arial Bold, Uppercase 22 pt,  
line spacing: 24 pt
Freudenberg Basic Blue
Spacing after 10 pt
Line spacing: 1

Subline:
Arial Bold, Uppercase 13 pt,  
line spacing: 15 pt
Freudenberg Basic Blue
4 Returns before body copy
Line spacing: 1
Spacing before/after = 0

Copy lead in:
Arial Bold, 10 pt,  
line spacing: 13 pt, Black

Copy:
Arial Regular,
10 pt, line spacing: 13 pt, Black
Line spacing: 1.15
Spacing before/after = 0 
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STATIONERY 
WORD BLANK SHEET – US LETTER PORTRAIT 16.4

 

1 

 
HEADLINE EXAMPLE IN ARIAL BOLD 22 PT 
CAN RUN OVER TWO LINES 
 
SUBLINE IF NEEDED  

 
 
 
 
Lead in Bold Body copy text in 10pt/13pt Utatendici te parcim fugiandessed ute nulliquo in eatur? Os solor sant 
fugitempor as rerferores et isquatur ariaspi enihita ssimil ipietus sincidi tatiatur adicien duntia era nis il eaquiasit, 
sum nullorecum ut volum nihicid mollores aut re si blatin nus, totatinctat. 
 
Ra pa nimusci endisime es excea nonsere rcidell anissequas ipsunture ea dempero molum fugia name sequam 
fuga. Boremporios ex exerum lias mincimus adi doluptati quam fugit volorem fugit, volorruptae pero torest, officae 
venis aliqui nos ad maximinvenis et es nis corum nonet, sequidebit alitis non comnimene optatet et quatur sus 
ulparchition cor si coribusdae sum et alictate voloribus sit eum vid minusdae porrum ut ut ommoditias explabore 
modist adi init quod quis nis aliquamenda nulluptate con es comnis everis et aut volum dolor si te sam fugit inus 
as este lab ipsanda periberatem quis idellam, volupta tecest, ut dolorep tatur, unt. Soluptur, cusam as aut quis 
autat alissequi nustinctota que provit hitatemodis delest ut audanist, quiatinus sequissi ilisque net, ulpari 
omnimpos derum verum simi, to tem quam quatem veri dolessitate nonsedi cilloribus custet, qui nobit lissi sit 
volorem volorum velitio. Evendeliquid eos voleniet id modis reptati oribera turiatem es se cullupt isciur mi, im 
faceati aspelest fuga. Et volorporro volo eosti quam quidunt haris illoritatem faceri dero vendae quatur ad ma 
sequas atus sitem quibusam et volecaerror simaxim oluptam quiaecatur solupicia pel imaxim volorepra comnisit 
eates cum quosant orporae ducilique omnis ium voluptas eiure non pro volent. 
 
Postinvel et autem qui dessition con nimolup tibeatisque sunt. Ugiam ressequae endent eum reritis asperum 
expe corem quia qui blabore mollatque is es adia sape eosaest moditias essedita alictatiame moluptatum repraer 
ehendic ipiendi ipiti commollam, tem es si occullatum ratibus dolupiciis sunte comnimi nctiasi dollacc ullupta 
tumquia dolori blatque natur? 
 
Me ilitas conest laborepel iditi berionessi volo doles veri rem fuga. Nam, id ut lacit offic te et, volupta pa parum 
voluptae volum remod et quo maximin esci odi ipsant que que venisqui ut aut odi voloribero to et ma sed qui si 
dolupta quist, ventemp orehenis quo erit quatibus sapit, corum, que esecea quo ipid quam, corecearchil iunda 
nosanienimil ide veni omnihictiis nost aute si ad quam soluptat quo voluptam nulluptaspe cum esti deniendae. 
Arum et fugia aut es era quat es de que cuptatusa quo dolorer spietur? 
 
Beritatum sam ne delessent laut aut audandebis estibus num landella dolum everatur? Is re nonserit as in eium 
adis es eos dolupta tquunt od quo beatecae lab invenimet que volorem aut laborup tatur, am am quundaesed 
eum nis dolorro dolor autatiusda nestibus et remperr ovidignimet, qui aut fuga. Cone nobit earum nimolorio 
doloribus 

FREUDENBERG 
PRODUCT BRANDS

0.88“

0.88“

0.55“

> GOOD TO KNOW: 
Symbol width/height 
0.55“/0.21“

B A

A: Freudenberg logo 
Logo width 2,75“. Distance from top: 
4 heights of symbol

2.75“

0.42“
Minimum distance 1“

B: Dichtomatik logo
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Headline:
Arial Bold, Uppercase 22 pt,  
line spacing: 24 pt
Freudenberg Basic Blue
Spacing after 10 pt
Line spacing: 1

Subline:
Arial Bold, Uppercase 13 pt,  
line spacing: 15 pt
Freudenberg Basic Blue
4 Returns before body copy
Line spacing: 1
Spacing before/after = 0

Copy lead in:
Arial Bold, 10 pt,  
line spacing: 13 pt, Black

Copy:
Arial Regular,
10 pt, line spacing: 13 pt, Black
Line spacing: 1.15
Spacing before/after = 0 
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STATIONERY 
WORD BLANK SHEET – US LETTER LANDSCAPE 16.4

  

HEADLINE EXAMPLE IN ARIAL BOLD 30 PT 
CAN RUN OVER TWO LINES 
SUBLINE IF NEEDED 
 

 
Lead in Bold. Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed 
diam nonumy eirmod tempor invidunt ut labore et dolore magna aliquyam 
erat, sed diam voluptua. At vero eos et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no sea takimata sanctus est Lorem ipsum 
dolor sit amet. Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed 
diam nonumy eirmod tempor invidunt ut labore et dolore magna aliquyam 
erat, sed diam voluptua. At vero eos et accusam et justo duo dolores et ea 
rebum. Stet clita kasd gubergren, no sea takimata sanctus est Lorem ipsum 
dolor sit amet. 
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 

eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy  
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet.  
 
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy 
eirmod tempor invidunt ut labore et dolore magna aliquyam erat, sed diam 
voluptua. At vero eos et accusam et justo duo dolores et ea rebum. Stet clita 
kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet. 
Lorem ipsum dolor sit amet.  
 

FREUDENBERG 
PRODUCT BRANDS

0.55“

> GOOD TO KNOW: 
Symbol width/height 
0.55“/0.21“

B

A: Freudenberg logo 
Logo width 2,75“. Distance from bottom: 
4 heights of symbol

0.66“

0.55“

2.75“

C: Distance
The minimum distance between the text blocks 
is the height of a wave.

C

A

B: Dichtomatik logo
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Headline:
Arial Bold, Uppercase 22 pt,  
line spacing: 24 pt
Freudenberg Basic Blue
Spacing after 10 pt
Line spacing: 1

Subline:
Arial Bold, Uppercase 13 pt,  
line spacing: 15 pt
Freudenberg Basic Blue
4 Returns before body copy
Line spacing: 1
Spacing before/after = 0

Copy lead in:
Arial Bold, 10 pt,  
line spacing: 13 pt, Black

Copy:
Arial Regular,
10 pt, line spacing: 13 pt, Black
Line spacing: 1.15
Spacing before/after = 0 
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Intro words as lead in followed by body text < body text > VALUES FOR THE CUSTOMER
Lead in and body text < body text or table >

Subhead Copy

• BulletsIllaut que pel maximp

• BulletsIllaut que pel maximp

• BulletsIllaut que pel maximp

Chapter is the Product Name

HEADLINE, PRODUCT 
NAME OVER TWO LINES Shaft

Tolerance ISO H 7

Roundness ≤ 100 μm

Rawness

Ra = 0.2 … 0.8 μm
Rz = 1.0 … 5.0 μm

Rmax ≤ 6.3 μm

Hardness 45 … 60 HRC

Finish free of twists

Shaft

Tolerance ISO H 7

Rawness, metallic press fit R = 6.3 … 16 μm

Suhbead Copy

Chapter is the Product Name

FEATURES AND BENEFITS
 y Bullet points, body text or table + images

Highlighting semibold black

Highlighting semibold red

The information contained herein is believed to be reliable, but no representation, guarantees or warranties of any kind are made to its accuracy or 
suitability for any purpose. The information presented herein is based on laboratory testing and does not necessarily indicate end product performance. 
Full scale testing and end product performance are the responsibility of the user.

www.fst.com  |  www.dichtomatik.com

Chapter is the Product Name

FEATURES AND BENEFITS
 y Bullet points, body text or table + images

Highlighting semibold black

Highlighting semibold red

PRINT MEDIA – ADVERTISING   
PRODUCT SHEETS A4

Product sheets are, like brochures, designed in DIN 
A4 format. Their structure is subject to the same 
principles as the Freudenberg Guidelines. Ideally, all 
elements are aligned with the type area.

A: Category
TheSans semibold, 9 pt, flutter set 
Walking distance: 0, color: black

B: Headline
Bliss2 bold, Caps, 30 pt, line spacing: 30 pt,  
flutter set running distance: 0, color: red 

C: Copy
TheSans light, 9 pt, line spacing: 11 pt, block set 
boldface: TheSans bold, 9 pt, line spacing: 11 pt  
flutter set, line spacing: 0, color: black. Red bullet 
points, line spacing: 11 pt with distance thereafter 
1mm.

D: Subline
Bliss2 bold, Caps, 14 pt, flutter set, line spacing:  
18 pt, running distance: 0, color: red

E: URL
TheSans bold, 9 pt, running distance: 0, color: black

F: Tables
Head cells: TheSans semibold, 8 pt, cell height: 6.7 
mm, text color: white, cell color: black. cells: TheSans 
light, 8 pt, cell height: 6 mm, text color: black,  Cell 
color: white and gray 4 alternating lines, thickness: 
0.5 pt, color white.

G: Disclaimer
TheSans light, 9 pt, Running distance: 0, color: black

FREUDENBERG 
PRODUCT BRANDS 16.5

A

B

C

D

E

G

F

logo size: 70 mm widthlogo size: 59 mm width
Here the URLs are in the following order:  
first  FST, then Dichtomatik. The addresses 
are divided by two spaces and a straight 
hyphen.

> GOOD TO KNOW: 
Symbol width/height 
14 mm/5.58 mm
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Intro words as lead in followed by body text < body text > VALUES FOR THE CUSTOMER
Lead in and body text < body text or table >

Subhead Copy

 y Bullets

 y Bullets

 y Bullets

Chapter is the Product Name

HEADLINE, PRODUCT 
NAME OVER TWO LINES

FEATURES AND BENEFITS
 y Bullet points, body text or table + images

Highlighting semibold black

Highlighting semibold red

Wave

Tolerance ISO H 7

Roundness ≤ 100 μm

Rawness
Ra = 0.2 … 0.8 μm
Rz = 1.0 … 5.0 μm

Rmax ≤ 6.3 μm

Hardness 45 … 60 HRC

Finish drallfrei

Wave

Tolerance ISO H 7

Rawness, metallic press fit R = 6.3 … 16 μm

Subhead Copy

Chapter is the Product Name

The information contained herein is believed to be reliable, but no representation, guarantees or warranties of any kind are made to its accuracy or suitability 
for any purpose. The information presented herein is based on laboratory testing and does not necessarily indicate end product performance. Full scale testing 
and end product performance are the responsibility of the user.

www.fst.com  |  www.dichtomatik.com

PRINT MEDIA – ADVERTISING   
PRODUCT SHEETS US LETTER

FREUDENBERG 
PRODUCT BRANDS 16.5

A

B

C D

E

F

logo size: 2.75“ widthlogo size: 2.32“ width

G

Product sheets are, like brochures, designed in US for-
mat. Their structure is subject to the same principles 
as the Freudenberg Guidelines. Ideally, all elements are 
aligned with the type area.

A: Category
TheSans semibold, 9 pt, flutter set 
Walking distance: 0, color: black

B: Headline
Bliss2 bold, Caps, 30 pt, line spacing: 30 pt,  
flutter set, running distance: 0, color: red 

C: Copy
TheSans light, 9 pt, line spacing: 11 pt, block set bold-
face: TheSans bold, 9 pt, line spacing: 11 pt  flutter 
set, line spacing: 0, color: black. Red bullet points, line 
spacing: 11 pt with distance thereafter 0.39“.

D: Subline
Bliss2 bold, Caps, 14 pt, flutter set, line spacing:  
18 pt, running distance: 0, color: red

E: URL
TheSans bold, 9 pt, running distance: 0, color: black

F: Tables
Head cells: TheSans semibold, 8 pt, cell height: 0.26“, 
text color: white, cell color: red. Cells: TheSans light,  
8 pt, cell height: 0.23“, text color: black,  Cell color: 
white and gray 4 alternating. Lines: thickness: 0.5 pt, 
color: white

G: Disclaimer
TheSans light, 9 pt, running distance: 0, color: black

Here the URLs are in the following order: 
first FST, then Dichtomatik. The addresses 
are divided by two spaces and a straight 
hyphen.

> GOOD TO KNOW: 
Symbol width/height 
0.55“/0.21“
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Physical properties nominal range typical
values

1.26Density
ASTM D 1817

1.26 ±0.02 g/cm³

70Hardness
ASTM D2240, Shore A

70 ±5 Shore

16.7Tensile strength
ASTM D412

--- MPa

445Elongation at Break
ASTM D412

--- %

-30Low temperature test
ASTM D1329, TR10

--- °C

58Tear strength
ASTM D 624, C

--- KN/m

13Compression set
ASTM D395, B, 22 h, 100 °C, 25 %

--- %

-40Low-temperature resistance
ASTM D 2137, 3 min, pass

--- °C

Declarations of conformity

Remark ExpiresPartCountry unlimited
including EU 2011/65 and
EU2015/863 (ROHS III)

RoHS conform

Freudenberg
Dichtomatik Vertriebsgesellschaft für Technische Dichtungen mbH
Global Material Technology
Viviane Rellstab
Telefon:

Email:

+49 40 66989 316

Viviane.Rellstab@dichtomatik.de
Fax: +49 40 66989 9316

Material
NBR NB703409

revision index revision date
7/3/20172 page 1 2/

black

cross linking: sulfur

Technical data sheet in accordance with ASTM

Physical properties nominal range typical
values

1.26Density
ASTM D 1817

1.26 ±0.02 g/cm³

70Hardness
ASTM D2240, Shore A

70 ±5 Shore

16.7Tensile strength
ASTM D412

--- MPa

445Elongation at Break
ASTM D412

--- %

-30Low temperature test
ASTM D1329, TR10

--- °C

58Tear strength
ASTM D 624, C

--- KN/m

13Compression set
ASTM D395, B, 22 h, 100 °C, 25 %

--- %

-40Low-temperature resistance
ASTM D 2137, 3 min, pass

--- °C

Declarations of conformity

Remark ExpiresPartCountry unlimited
including EU 2011/65 and
EU2015/863 (ROHS III)

RoHS conform

Freudenberg
Dichtomatik Vertriebsgesellschaft für Technische Dichtungen mbH
Global Material Technology
Viviane Rellstab
Telefon:

Email:

+49 40 66989 316

Viviane.Rellstab@dichtomatik.de
Fax: +49 40 66989 9316

Material
NBR NB703409

revision index revision date
7/3/20172 page 1 2/

black

cross linking: sulfur

Technical data sheet in accordance with ASTM

legal entity
address line, Street, House Nr. XX
City, State, ZIP, Country
Phone
Fax
E-Mail

PRINT MEDIA – ADVERTISING   
TECHNICAL DATA SHEET A4 AND US LETTER

Technical Data sheets are, like brochures, designed 
in DIN A4  and letter format. Their structure is 
subject to the same principles as the Freudenberg 
Guidelines. Ideally, all elements are aligned with the 
type area.

A: Category
Arial bold, 16 pt, flutter set 
Walking distance: 0, color: black

B: Sub points
Arial bold/normal, 10 pt, line spacing: 12 pt,  
flutter set, running distance: 0, color: black 

FREUDENBERG 
PRODUCT BRANDS 16.5

legal entity
address line, Street, House Nr. XX
City, State, ZIP, Country
Phone
Fax
E-Mail

Physical properties nominal range typical
values

1.26Density
ASTM D 1817

1.26 ±0.02 g/cm³

70Hardness
ASTM D2240, Shore A

70 ±5 Shore

16.7Tensile strength
ASTM D412

--- MPa

445Elongation at Break
ASTM D412

--- %

-30Low temperature test
ASTM D1329, TR10

--- °C

58Tear strength
ASTM D 624, C

--- KN/m

13Compression set
ASTM D395, B, 22 h, 100 °C, 25 %

--- %

-40Low-temperature resistance
ASTM D 2137, 3 min, pass

--- °C

Declarations of conformity

Remark ExpiresPartCountry unlimited
including EU 2011/65 and
EU2015/863 (ROHS III)

RoHS conform

Freudenberg
Dichtomatik Vertriebsgesellschaft für Technische Dichtungen mbH
Global Material Technology
Viviane Rellstab
Telefon:

Email:

+49 40 66989 316

Viviane.Rellstab@dichtomatik.de
Fax: +49 40 66989 9316

Material
NBR NB703409

revision index revision date
7/3/20172 page 1 2/

black

cross linking: sulfur

Technical data sheet in accordance with ASTM

A A

B B

logo size: 70 mm widthlogo size: 59 mm width

Format DIN A4 (EU/DE)

US Letter Format (US)

logo size: 2.75“ widthlogo size: 2.32“ width
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BROCHURES AND FLYERS – LOGO PLACEMENT 16.6FREUDENBERG 
PRODUCT BRANDS

A: “Reduced” wave 

A

The title page is divided into two main areas: 
the image area and the logo/text area. 

The reduced wave is used proportionally.  
The distances between the logos are  
determined by the respective type area.

DIN A5

DIN A6

DIN Long
US Letter Format

The height of the capital letters at Dichtomatik  
corresponds to the height of the capital letters 
on the Freudenberg logo. Minimum distance:  
the width of the symbol.

The respective distances of the wave to head-
lines, sublines, copy and logos are described in 
detail in the following chapters. 
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HEADLINE IN ONE, 
TWO OR
THREE LINES

BROCHURES AND FLYERS A4 16.6FREUDENBERG 
PRODUCT BRANDS

A: “Reduced” wave 

A

The title page is divided into two main areas: 
the image area and the logo/text area. 

The headline is always below the image area 
and is red and limited to three lines. 
The reduced Freudenberg wave serves as the 
unit of measurement for the structure of a title 
page. Ideally, all elements are aligned with the 
type area.

max: 48 mm height

Headline
Bliss2 bold, Caps, 30 pt, line spacing: 30 pt,  
flutter set, running distance: 0, color: red 

The height of the capital letters at Dichtomatik  
corresponds to the height of the capital letters 
on the Freudenberg logo. Minimum distance:  
the width of the symbol.

logo size: 70 mm widthlogo size: 59 mm width
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Editorial information
Freudenberg FST GmbH 
Höhnerweg 2-4 
69465 Weinheim, Germany

Published by:
Legal entity
Address
Phone
E-Mail
www.fst.com | www.dichtomatik.com
Publication date

Example Brandbox  
with maximum height 
(48 mm) and max. width: 
(110 mm)

BROCHURES AND FLYERS A4 / BACK COVER 16.6FREUDENBERG 
PRODUCT BRANDS

Brochures and Flyers are designed in DIN A4 
format. Their structure is subject to the same 
principles as the Freudenberg Guidelines. Ideally, all 
elements are aligned with the type area.

A: Type area
6 columns, column spacing: 5.375 mm
Side distance, top and bottom: 12 mm, left and 
right: 14 mm

B: Contact details
TheSans light: 8 pt, line spacing: 10 pt,
Running distance: 0, color: black.
The upper part of the contact information is fixed, 
the lower part is variable due to various legal 
entities.

C: Logo
Logo area for the Dichtomatik and  
Freudenberg logos.

D: Brand box
Area for the impression, logos or sender  
information of the Distributors.

A

B

D

C

logo size: 70 mm widthlogo size: 59 mm width

The height of the capital letters at Dichtomatik  
corresponds to the height of the capital letters 
on the Freudenberg logo. Minimum distance:  
the width of the symbol.
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PRINT MEDIA – PRODUCT ADVERTISING – DIN A4

Following the characteristics of Freudenberg print 
media, the Dichtomatik logo is placed within the 
Freudenberg grid.

The width of the logo is 70 mm.
The protected area of the logo must be respected.

A: Version 1:
This version is recommended if a product is to be 
illustrated.

B: Version 2:
This version is recommended if no product is to be 
illustrated. The copy runs over the entire width of 
the type area. Column spacing: 6 mm.

FREUDENBERG 
PRODUCT BRANDS 16.7

HERE STANDS A HEADLINE
Caborum voluptatur si odis in pore natem ressim quid molore, cor mos 
a dolupitatem adi ommollantur, unte sequiam nonse porro berit lame 
ped ea videllum a volupta volupta vendam exceaque nihit, sam sum 
eum vende moluptaod maiore ea vendam exceaque nihit, sam sum 
eum vende moluptaod maiore ea d ut ipsandia volupta vendam exce-
aque nihit, sam sum eum vende moluptaod maiore ea nimagnis reper-
or aspidignatur ma quiatet quudis eos idenis endem. Nemq volupta 
vendam exceaque nihit, sam sum eum vende moluptaod maiore ea 
ue volum que doloe uataudnt. www.fst.com | www.dichtomatik.com

RADIALWELLEN-
DICHTRINGE

Radialwellendichtringe sind geeignet zum Einsatz an rotieren-
den Maschinenelementen, wie z. B. Wellen, Naben oder Achsen. 
Sie werden zur statischen und dynamischen Abdichtung gegen 
diverse Medien eingesetzt. Typische Einsatzbereiche sind die 
Antriebstechnik, Land- und Baumaschinen, Windkraftanlagen, 
Schiffbau und weitere Einsatzgebiete im Maschinen- und Appa-
ratebau.

Radialwellendichtringe von DICHTOMATIK werden in unter-
schiedlichen Bauformen und Werkstoffen angeboten. Die Aus-
wahl der richtigen Ausführung ist von der Anwendung und den 
vorherrschenden Betriebsbedingungen (Medien, Temperatur, 
Umfangsgeschwindigkeit der Welle und Druck) abhängig. Die 
Standardausführung besteht aus einem Elastomerteil, einem Ver-
steifungsring und einer Zugfeder. Viele Ausführungen sind auch 
mit einer Schutzlippe, die zusätzlich gegen Schmutzanfall von au-
ßen abdichtet, verfügbar. Andere Bauformen, wie z. B. doppelte 
Dichtlippe, Dichtlippe mit Drall, rilliertem Außenmantel sowie alle 
möglichen Sonderbauformen, sind auf Anfrage erhältlich.

Die breite Palette der Radialwellendichtringe ist in den Stan-
dard-Elastomerwerkstoffen NBR (schwarz) und FKM (braun) sowie 
in PTFE lieferbar. Zusätzlich zum Standardstahl für die Feder und 
den Versteifungsring stehen auf Anfrage verschiedene Edelstahl-
güten zur Verfügung.

DICHTUNGSWERKSTOFFE

NBR (Acrylnitril-Butadien-Kautschuk)
 y Sehr gute Abriebfestigkeit
 y In Mineralölen und -fetten einsetzbar 

FKM (Fluorkautschuk)
 y Gute Alterungs- und Ozonbeständigkeit
 y Geringe Gasdurchlässigkeit
 y In Mineralölen und -fetten einsetzbar
 y In synthetischen Ölen und Fetten einsetzbar
 y Hochtemperaturanwendungen
 y Bei hohen Umfangsgeschwindigkeiten geeignet

Beständigkeit gegenüber aggressiven Medien (Säuren, Laugen, etc.) 

PTFE (Polytetrafluorethylen)
 y Hohe Ozon-, Witterungs- und Alterungsbeständigkeit
 y Sehr niedriger Reibungskoeffizient
 y Breite chemische Beständigkeit
 y Bei Mangelschmierung und Trockenlauf geeignet
 y Für einen breiten thermischen Anwendungsbereich geeignet 

EINBAURAUM UND MONTAGE

Die Kontaktflächen von Welle und Gehäuse beeinflussen die 
Dichtfunktion und müssen daher gewisse Anforderungen erfüllen. 
Die Oberfläche der Welle sollte drallfrei geschliffen sein und eine
Oberflächenrauheit von Rz = 1 bis 4 µm und Rmax ≤ 6,3 µm auf-
weisen. Für einen sicheren Haftsitz des Wellendichtrings in der 
Gehäusebohrung sollten die Rauheitswerte Rz = 10 bis 20 µm und 
Rmax ≤ 25 µm eingehalten werden. Um eine Beschädigung des 
Wellendichtrings bei der Montage zu vermeiden, sind geeignete 
Montagevorrichtungen, wie z.B. Montagehülsen, zu verwe

ABMESSUNGEN

Die aktuell verfügbaren Abmessungen finden Sie auf unserer 
Homepage unter www.dichtomatik.de oder auf unserer Online- 
Bestellplattform EASY.

SONDERBAUFORMEN

 y WAK
 y WAG
 y WAX
 y WAD
 y WBD

RADIALWELLENDICHTRINGE 

HERE STANDS A HEADLINE
Caborum voluptatur si odis in pore natem ressim quid molore, cor 
mos a dolupitatem adi ommollantur, unte sequiam nonse porro 
berit lame ped ea videllum ad ut ipsandia volupta vendam exce-
aque nihit, sam sum eum vende moluptatur audis arum dus, ut a 
vendante eniam solum intem ipsunt ut vellor modicientis mod 
maiore ea nimagnis reperor aspidignatur ma quiat eum vende 
moluptatur audis arum dus, ut a vendante enied ea videllum 
adam soluet quatjj3m il et omnis everem audis ipsandia volupta 
vendam exceaque nihit, sam sum eum vende moluptatur audis 

arum dus, ut a vendante eniam solum intem ipsunt ut vellor m 
eerit lame ped ea videllum ad ut ipsandia volupta vendam excea-
que nihit, sam sum eum vende moluptatur audis arum dus, ut a 
vendante eniam solum intem ipsunt ut vellor modicientis mod 
maiore ea nimagnis reperor aspidignatur ma quios idenis endem. 
Ne ipsandia volupta vendam exceaque nihit, sam sum eum vende 
moluptatur audis arus, ut a vendante eniam solum intem ipsunt 
ut vellor mmque volum que dolorec ercidit ma pa eatiatq uatur? 
Dit es mribgh erren  ipsunt. www.fst.com | www.dichtomatik.com

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

logo size: 70 mm widthlogo size: 59 mm width
copy area: 94 mm

A B

Headline
Bliss2 bold, Caps, 20 pt, flutter set, running  
distance: 0, color: red

Copy
TheSans light, 9 pt, line spacing: 12 pt, block set 
boldface: TheSans bold, 9 pt, line spacing: 12 pt  
block set, running distance: 0, color: black

Here the URLs are in the following order: first  
FST, then Dichtomatik. The addresses are divi-
ded by two spaces and a straight hyphen. Maximum area for  

product image: 70 x 70 mm

Distance: 6 mm
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PRINT MEDIA – PRODUCT ADVERTISING –  
US LETTER FORMAT

Following the characteristics of Freudenberg print 
media, the Dichtomatik logo is placed within the 
Freudenberg grid.

The width of the logo is 2.75“.
The protected area of the logo must be respected.

A: Version 1:
This version is recommended if a product is to be 
illustrated.

B: Version 2:
This version is recommended if no product is to be 
illustrated. The copy runs over the entire width of 
the type area. Column spacing: 0.23“.

FREUDENBERG 
PRODUCT BRANDS 16.7

HERE STANDS A HEADLINE
Caborum voluptatur si odis in pore natem ressim quid molore, cor mos 
a dolupitatem adi ommollantur, unte sequiam nonse porro berit lani-
am solum intem ipsunt ut vellor modicientiniam solum intem ipsunt 
ut vellor modicientime ped ea videllum ad ut ipsandia volupta vendam 
exceaque nihit, sam sutet qua modicientiniam solum intem ipsunt ut 
vellor modicientque nihit, samime ped ea videllum ad ut m il et omnis 
everem audis e ea videllum adejhkgos idenis endem. Nemque volum 
que dolorec ercidit ma pa eatiatq uatur? Dit estis moloribus, audaepre, 
ips eniam sm nse porro intent. www.fst.com | www.dichtomatik.com

RADIALWELLEN-
DICHTRINGE

Radialwellendichtringe sind geeignet zum Einsatz an rotieren-
den Maschinenelementen, wie z. B. Wellen, Naben oder Achsen. 
Sie werden zur statischen und dynamischen Abdichtung gegen 
diverse Medien eingesetzt. Typische Einsatzbereiche sind die 
Antriebstechnik, Land- und Baumaschinen, Windkraftanlagen, 
Schiffbau und weitere Einsatzgebiete im Maschinen- und Appa-
ratebau.

Radialwellendichtringe von DICHTOMATIK werden in unter-
schiedlichen Bauformen und Werkstoffen angeboten. Die Aus-
wahl der richtigen Ausführung ist von der Anwendung und den 
vorherrschenden Betriebsbedingungen (Medien, Temperatur, 
Umfangsgeschwindigkeit der Welle und Druck) abhängig. Die 
Standardausführung besteht aus einem Elastomerteil, einem Ver-
steifungsring und einer Zugfeder. Viele Ausführungen sind auch 
mit einer Schutzlippe, die zusätzlich gegen Schmutzanfall von au-
ßen abdichtet, verfügbar. Andere Bauformen, wie z. B. doppelte 
Dichtlippe, Dichtlippe mit Drall, rilliertem Außenmantel sowie alle 
möglichen Sonderbauformen, sind auf Anfrage erhältlich.

Die breite Palette der Radialwellendichtringe ist in den Stan-
dard-Elastomerwerkstoffen NBR (schwarz) und FKM (braun) sowie 
in PTFE lieferbar. Zusätzlich zum Standardstahl für die Feder und 
den Versteifungsring stehen auf Anfrage verschiedene Edelstahl-
güten zur Verfügung.

DICHTUNGSWERKSTOFFE

NBR (Acrylnitril-Butadien-Kautschuk)
 y Sehr gute Abriebfestigkeit
 y In Mineralölen und -fetten einsetzbar 

FKM (Fluorkautschuk)
 y Gute Alterungs- und Ozonbeständigkeit
 y Geringe Gasdurchlässigkeit
 y In Mineralölen und -fetten einsetzbar
 y In synthetischen Ölen und Fetten einsetzbar
 y Hochtemperaturanwendungen
 y Bei hohen Umfangsgeschwindigkeiten geeignet

Beständigkeit gegenüber aggressiven Medien (Säuren, Laugen, etc.) 

PTFE (Polytetrafluorethylen)
 y Hohe Ozon-, Witterungs- und Alterungsbeständigkeit
 y Sehr niedriger Reibungskoeffizient
 y Breite chemische Beständigkeit
 y Bei Mangelschmierung und Trockenlauf geeignet
 y Für einen breiten thermischen Anwendungsbereich geeignet 

EINBAURAUM UND MONTAGE

Die Kontaktflächen von Welle und Gehäuse beeinflussen die 
Dichtfunktion und müssen daher gewisse Anforderungen erfüllen. 
Die Oberfläche der Welle sollte drallfrei geschliffen sein und eine
Oberflächenrauheit von Rz = 1 bis 4 µm und Rmax ≤ 6,3 µm auf-
weisen. Für einen sicheren Haftsitz des Wellendichtrings in der 
Gehäusebohrung sollten die Rauheitswerte Rz = 10 bis 20 µm und 
Rmax ≤ 25 µm eingehalten werden. Um eine Beschädigung des 
Wellendichtrings bei der Montage zu vermeiden, sind geeignete 
Montagevorrichtungen, wie z.B. Montagehülsen, zu verwe

ABMESSUNGEN

Die aktuell verfügbaren Abmessungen finden Sie auf unserer 
Homepage unter www.dichtomatik.de oder auf unserer Online- 
Bestellplattform EASY.

SONDERBAUFORMEN

 y WAK
 y WAG
 y WAX
 y WAD
 y WBD

RADIALWELLENDICHTRINGE 

HERE STANDS A HEADLINE
Caborum voluptatur si odis in pore natem ressim quid molore, cor 
mos a dolupitatem adi ommollantur, unte sequiam nonse porro be-
rit lame ped ea videllum am. Nemt lame ped d ut ipsandia volupta 
vendam exceaque nihit, sam sum eum vende moluptatur audis ar-
um dus, ut a vendante eniam solum intem ipsunt ut vellor modi-
cientis mod mat lame ped ea videllum ad ut ipsandia volupta ven-
dam exceaque nihit, sam sum eum vende moluptatur audis arum 
dus, ut a vendante eniam solum intem ipsunt ut vellor modicim. 
Nemt lame ped entis mod maiore ea nimagnis reperor aspidignatur 

ma quiat euiore ea nimagnis reperor aspidignatur ma quiat eum 
vende moluptatur audis arum dus, ut a vendante enied ea videllum 
adam soluet quatjj3m il et omnis everem audis eos idenis endem. 
Nemt lame ped ea videllum ad ut ipsandia volupta vendam excea-
que nihit, sam sum eum vende moluptatur audis arum dus, ut a 
vendante eniam solum intem ipsunt ut vellor modicientis mod mai-
ore ea nimagnis reperor aspidignatur ma quiat euque volum que 
dolorec ercidit ma pa eatiatq uatur? Dit estis moloribgh rzus, are, 
ipsunt vendante aremus etn. www.fst.com | www.dichtomatik.com

copy area: 3.7“
Maximum area for  
product image: 2.75“ x 2.75“

A B

Headline
Bliss2 bold, Caps, 20 pt, flutter set, running  
distance: 0, color: red

Copy
TheSans light, 9 pt, line spacing: 12 pt, block set 
boldface: TheSans bold, 9 pt, line spacing: 12 pt  
block set, running distance: 0, color: black

Here the URLs are in the following order: first  
FST, then Dichtomatik. The addresses are divi-
ded by two spaces and a straight hyphen.

logo size: 2.75“ widthlogo size: 2.32“ width

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Distance: 0.23“
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RADIALWELLEN-
DICHTRINGE

Radialwellendichtringe sind geeignet zum Einsatz an rotieren-
den Maschinenelementen, wie z. B. Wellen, Naben oder Achsen. 
Sie werden zur statischen und dynamischen Abdichtung gegen 
diverse Medien eingesetzt. Typische Einsatzbereiche sind die 
Antriebstechnik, Land- und Baumaschinen, Windkraftanlagen, 
Schiffbau und weitere Einsatzgebiete im Maschinen- und Appa-
ratebau.

Radialwellendichtringe von DICHTOMATIK werden in unter-
schiedlichen Bauformen und Werkstoffen angeboten. Die Aus-
wahl der richtigen Ausführung ist von der Anwendung und den 
vorherrschenden Betriebsbedingungen (Medien, Temperatur, 
Umfangsgeschwindigkeit der Welle und Druck) abhängig. Die 
Standardausführung besteht aus einem Elastomerteil, einem Ver-
steifungsring und einer Zugfeder. Viele Ausführungen sind auch 
mit einer Schutzlippe, die zusätzlich gegen Schmutzanfall von au-
ßen abdichtet, verfügbar. Andere Bauformen, wie z. B. doppelte 
Dichtlippe, Dichtlippe mit Drall, rilliertem Außenmantel sowie alle 
möglichen Sonderbauformen, sind auf Anfrage erhältlich.

Die breite Palette der Radialwellendichtringe ist in den Stan-
dard-Elastomerwerkstoffen NBR (schwarz) und FKM (braun) sowie 
in PTFE lieferbar. Zusätzlich zum Standardstahl für die Feder und 
den Versteifungsring stehen auf Anfrage verschiedene Edelstahl-
güten zur Verfügung.

DICHTUNGSWERKSTOFFE

NBR (Acrylnitril-Butadien-Kautschuk)
 y Sehr gute Abriebfestigkeit
 y In Mineralölen und -fetten einsetzbar 

FKM (Fluorkautschuk)
 y Gute Alterungs- und Ozonbeständigkeit
 y Geringe Gasdurchlässigkeit
 y In Mineralölen und -fetten einsetzbar
 y In synthetischen Ölen und Fetten einsetzbar
 y Hochtemperaturanwendungen
 y Bei hohen Umfangsgeschwindigkeiten geeignet

Beständigkeit gegenüber aggressiven Medien (Säuren, Laugen, etc.) 

PTFE (Polytetrafluorethylen)
 y Hohe Ozon-, Witterungs- und Alterungsbeständigkeit
 y Sehr niedriger Reibungskoeffizient
 y Breite chemische Beständigkeit
 y Bei Mangelschmierung und Trockenlauf geeignet
 y Für einen breiten thermischen Anwendungsbereich geeignet 

EINBAURAUM UND MONTAGE

Die Kontaktflächen von Welle und Gehäuse beeinflussen die 
Dichtfunktion und müssen daher gewisse Anforderungen erfüllen. 
Die Oberfläche der Welle sollte drallfrei geschliffen sein und eine
Oberflächenrauheit von Rz = 1 bis 4 µm und Rmax ≤ 6,3 µm auf-
weisen. Für einen sicheren Haftsitz des Wellendichtrings in der 
Gehäusebohrung sollten die Rauheitswerte Rz = 10 bis 20 µm und 
Rmax ≤ 25 µm eingehalten werden. Um eine Beschädigung des 
Wellendichtrings bei der Montage zu vermeiden, sind geeignete 
Montagevorrichtungen, wie z.B. Montagehülsen, zu verwe

ABMESSUNGEN

Die aktuell verfügbaren Abmessungen finden Sie auf unserer 
Homepage unter www.dichtomatik.de oder auf unserer Online- 
Bestellplattform EASY.

SONDERBAUFORMEN

 y WAK
 y WAG
 y WAX
 y WAD
 y WBD

RADIALWELLENDICHTRINGE 

HERE STANDS THE SUBLINE
Caborum voluptatur si odis in pore natem ressim quid molore, cor mos a dolupitatem adi ommollantur, unte sequiam 
nonse porro berit lame ped ea videllum ad ut ipsandia volupta vendam exceaque nihit, sam sum eum vende moluptatur 
audis arum dus, ut a vendante eniam solum intem ipsunt ut vellor modicientis mod maiore ea nimagnis reperor aspidi-
gnatur ma quiatet quam il et omnis everem audis eos idenis endem. Nemque volum que dolorec ercidit ma pa eatiatq 
uatur? Dit estis moloribus, audaepre, ipsunt. www.fst.com | ww.dichtomatik.com

HEAD LINE
HERE STANDS THE SUBLINE IN ONE LINE

PRINT MEDIA – ADVERTISING –  
DIN A3 16.7FREUDENBERG 

PRODUCT BRANDS

A

The ad is divided into two main areas:  
the image area and the logo/text area. 

The wide wave is always used when products are 
imaged. The text is then always single-column.

C: Area for a product image. Maximum area:  
76 x 87 mm.

A: “wide” wave 

copy area: 162 mm

Headline
Bliss2 bold and Bliss2 extra light, caps, 100-200 
pt (depending on the length, max. to the end of 
the type area), max. 1 line, flutter set, running 
distance: 0, color: white

Subline
Bliss2 bold caps, 20 pt, flutter set, running dis-
tance: 0, color: white (in the image area) and red 
(over the copy)

Copy
TheSans light, 9 pt, line spacing: 12 pt, block set 
boldface: TheSans bold, 9 pt, line spacing: 12 pt  
block set, running distance: 0, color: black

HEAD LINE
MAX 2 LINES

HERE STANDS THE SUBLINE IN ONE LINE

B

C

logo size: 70 mm widthlogo size: 59 mm width

Fold Fold

Here the URLs are in the following order:  
first  FST, then Dichtomatik. The addresses are 
divided by two spaces and a straight hyphen.

If no copy is used, a two-line headline can also be used.

B: “Reduced” wave 

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.
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Caborum voluptatur si odis in pore natem ressim quid molore, cor 
mos a dolupitatem adi ommollantur, unte sequiam nonse porro be-
rit lame ped ea videllum ad ut ipsandia volupta vendam exceaque 
nihit, sam sum eum vende moluptatur audis arum dus, ut a vendan-

te eniam solum intem ipsunt ut vellor modicientis mod maiore ea 
nimagnis reperor aspidignatur ma quiatet quam il et omnis everem 
audis eos idenis endem. Nemque volum que dolorec ercidit ma pa 
eatiatq uaudaepre, ipsunt. www.fst.com | ww.dichtomatik.com

HEAD LINE
HERE STANDS THE SUBLINE IN ONE LINE

PRINT MEDIA – ADVERTISING –  
DIN A5 LANDSCAPE 16.7FREUDENBERG 

PRODUCT BRANDS

A: “Reduced” wave 

A

The ad is divided into two main areas:  
the image area and the logo/text area. 

The wide wave is always used when products 
are imaged. The text is then always in one 
column.

logo size: 55 mm widthlogo size: 47 mm width

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Headline
Bliss2 bold and extra light, caps, 50-90 pt  (depen-
ding on the length, max. to the end of the type area), 
flutter set, running distance: 0, color: white 

Subline
Bliss2 bold, caps, 10-14 pt  (depending on the type 
size of the headline), flutter set, running distance: 0, 
color: white

Copy
TheSans light, 9 pt, line spacing: 12 pt, block set 
boldface: TheSans bold, 9 pt, line spacing: 12 pt  
block set, running distance: 0, color: black

Here the URLs are in the following order:  
first  FST, then Dichtomatik. The addresses are 
divided by two spaces and a straight hyphen.
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JOB ADVERTISING – DIN A4 JOB ADSFREUDENBERG 
PRODUCT BRANDS

HERE IS THE JOB TITLE
IN TWO LINES MAXIMUM

Fassum am estius mil exped ut quiam et eatur magnam, cus et harum harum es aborum a nihilla nderum que cum facimusam aut 
ut omnis amus, que nimtur magnam, cus et harum harumus.

Here stands a subline:
•  Natur sit volorem faccumqui thuiromn 

mil ius mossim sum in
• Sim quiatis sitium
• Magnimu sapelle nisciliquae 
• Qui dipicta illit et elique
•  Nisciliquae soluptatem natiorest perchilit optiat lis dollaud
• Mil ius mossim sum int officia
• Tiandis et volupti onsero volore
• Sim quiatis sitium

Here stands a subline:
•  Natur sit volorem faccumqui thuiromn 

mil ius mossim sum in
• Sim quiatis sitium
• Magnimu sapelle nisciliquae 
• Qui dipicta illit et elique
•  Nisciliquae soluptatem natiorest perchilit optiat lis dollaud
• Mil ius mossim sum int officia
• Tiandis et volupti onsero volore
• Sim quiatis sitium

SieLit libusam earumquam ellaci del maximporro omnis ditiosapedis andel int quo tem faccus, nestia iusci apideribusda qui blaboreiunto 
verovid undandam, unt eriores ne pra consequis mollatem dic tecat que niatur aut aliant velit iunt.

Latis aut andebit volorun totatur?
Enderna turibus eum quo et mil ius mossim sum int officia natur sit volorem faccumqui ipicita tiandis et volupti onsero volore, quibus.
Esequi dolupta volupta seque perchilit optiat lis dollaud ictemol orescitatem sa qui cullaut untempor sunto maximinvent laborrorerio 
dolum qui dipicta illit et elique sim quiatis sitium ea susdandiones ma porro es magnimu sapelle nisciliquae soluptatem natiorest.

www.fst.com | www.dichtomatik.com

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

logo size: 70 mm widthlogo size: 59 mm width

Image area

Bliss bold, 30 pt caps, 
color: blue, 32  pt line 
spacing

TheSans semibold, 9 pt, 
11  pt line spacing

TheSans light, 9 pt, 
11 pt line spacing color: 
black, color of bullet 
points: blue.

16.7

A: “Reduced” wave 

Here the URLs are in the following order: first  
FST, then Dichtomatik. The addresses are divi-
ded by two spaces and a straight hyphen.

A

These Guidelines refer to  
company communication.
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HEADLINE 
 2-LINES

Caborum voluptatur si odis in pore natem ressim quid molore, cor 
mos a dolupitatem adi ommollantur, unte sequiam nonse porro 
berit lame ped ea videllum ad ut ipsandia jwgviwi vggslop flopfjj 
sldhh vlejhhum ad ut ipsandia jwgviwi vggslop flopfjj sldhh vlejhhvlv 
volupta tur audis arerum dus, ut a vendante eniam solum intem 

ipsunt ut vellor modicientis mod maiore ea nit lame ped ea videl-
lum ad ut ipsandia jwgviwi vggslomagnientis mod maur audis are-
ruos idenis end ea videllum ad ut ipsandia jwgviwdem. Nemque 
volum dis arerum dus, ut a jmit ma pa eatiatq uatur. Dit estis modis 
arerum durt quapsunt. www.fst.com | www.dichtomatik.com

HEADLINE 
 2-LINES

HERE STANDS A SUBLINE

IMAGE ADVERTISING – POSTER DIN A1 ADVERTISEMENT 16.8FREUDENBERG 
PRODUCT BRANDS

A: without copy B: with copy

The poster is divided into two main areas:  
the image area with headline and the part with 
logos and copy.

The headline is always in the image area and is 
preferably white and limited to two lines. The 
reduced Freudenberg wave serves as the unit 
of measurement for the structure of the poster. 
Ideally, all elements are aligned with the type 
area.

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

Copy text in TheSans 
light. 25 pt size, 34 pt 
line spacing), color: 
black, block set, two 
columns, column 
spacing: 17 mm

Subline in Bliss2 bold, 
caps. 35 pt size, color: 
red

Headline: Bliss2 bold 
and Bliss2 extra light, 
caps, 200-300 pt 
(depending on the 
length), flutter set, 
running distance: 0, 
color: white

Maximum range 
for the headlines 
(270 mm from 
above)

“Reduced” wave 

logo size: 200 mm widthlogo size: 166 mm width

> GOOD TO KNOW: 
Symbol width/height 
40 mm/17 mm
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PRINT MEDIA – FOLDING CARDFREUDENBERG 
PRODUCT BRANDS 16.9

HEAD LINE
HERE STANDS THE SUBLINE IN ONE LINE

Contact:
Legal entity
Address line 
E-Mail
www.fst.com | www.dichtomatik.com

Published by:
legal entity
Address line
ZIP, City
Country

A: Back cover example on DIN long format B: Front cover example on DIN long format

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

The folding card is divided into two main areas: 
On the front cover is the image area with 
headline and subline. The two logos are placed 
at the bottom.

The headline is always in the image area and 
is preferably white and is limited to one line. 
The reduced Freudenberg wave serves as the 
unit of measurement for the structure of the 
poster. Ideally, all elements are aligned with the 
type area.

logo size: 55 mm widthlogo size: 47 mm width

Headline
Bliss2 bold and extra light, caps, 45-70 pt 
(depending on the length), flutter set, running 
distance: 0, color: white 

Subline
Bliss2 bold, caps, 12 pt, flutter set, running  
distance: 0, color: white

Contact
TheSans light, 9 pt, line spacing: 12 pt, flutter 
set, boldface: TheSans bold, 9 pt, line spacing: 12 
pt  flutter set, running distance: 0, color: black
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PRINT MEDIA – POST CARDFREUDENBERG 
PRODUCT BRANDS 16.9

HEAD LINE
HERE STANDS THE SUBLINE IN ONE LINE

Post card front example on DIN A6 format

The post card is divided into two main areas: 
On the front cover is the image area with 
headline and subline. The two logos are placed 
at the bottom.

The headline is always in the image area and 
is preferably white and limited to one line. The 
reduced Freudenberg wave serves as the unit 
of measurement for the structure of the poster. 
Ideally, all elements are aligned with the type 
area.

logo size: 48 mm widthlogo size: 40 mm width

Headline
Bliss2 bold and extra light, caps, 40-60 pt 
(depending on the length), flutter set, running 
distance: 0, color: white 

Subline
Bliss2 bold, caps, 12 pt, flutter set, running  
distance: 0, color: white

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.
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NAME TAGS

Examples of name tags

FREUDENBERG 
PRODUCT BRANDS 16.10

Max Mustermann
company name

Name tag size: 75 mm x 38 mm

7.9 mm

Logo size, width: 39.5 mm
Symbol size: 7.9 mm x 3.15 mm

21 mm

First Name, Last Name: 
TheSans bold, 12 pt,  
line spacing: 14 pt

If the name reads longer than one line, then 
please set the soft return after the First 
Name. The text field option is ajusted on 
the bottom.

Company name:
TheSans semibold, 6.5 pt,  
line spacing: 8 pt

6.3 mm

These Guidelines refer to  
company communication.
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Vertical application Horizontal application

OUTDOOR SIGNAGE: BUILDING SIGNS

Depending on the characteristics of each 
location and building, the Dichtomatik logo  
can be placed under the Freudenberg logo or 
on its left. In those cases, the following guide-
lines apply:

To determine and position the Dichtomatik 
logo, please follow the described steps. 

A: Vertical application
The Freudenberg logo is positioned in the same 
horizontal width above the Dichtomatik logo. 
Please maintain the safety distance.

B: Horizontal application
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.
 

Finding the correct relation between the Dichtomatik logo and the Freudenberg logo: 

FREUDENBERG 
PRODUCT BRANDS 16.11

A B

These Guidelines refer to  
company communication.

same width

same width
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OUTDOOR SIGNAGE: FLAGS
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Flags in recommended order

A: Recommendations:
Width: 1.5 m
Height: 3 m

B: Example: 
Width: 1.5 m
Height: 4 m

Important:
If fewer flags are available, the follo-
wing principle applies: a Dichtomatik 
flag must NOT appear alone

The following minimum distance 
must be maintained:

FREUDENBERG 
PRODUCT BRANDS 16.11

A.1 A.2 B

same distance

same distance
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INDOOR SIGNAGE: ROLLUPS, INCLUDING  
PRODUCT BRAND/SPECIFIC MESSAGES 16.12FREUDENBERG 

PRODUCT BRANDS

A B C

A: Rollup without copy
Headline in Bliss2 bold, caps, 165 pt, line spacing: 
187 pt, flutter set, running distance: 0, color: 
white

B: Rollup with copy
Headline in Bliss2 bold, caps, 165 pt, line spacing: 
187 pt, flutter set running distance 0, color: white
Subline: Bliss2 bold, caps, 100 pt, flutter set, 
color: red. Copy: TheSans light, 46 pt, line spacing: 
61 pt, block set, running distance 0, color: black. 
Text runs in two columns, total width 606 mm, 
column distance 30 mm. Minimum distance to 
logo are two waves.

C: Rollup with bullets
Headline in Bliss2 bold, caps, 165 pt, line spacing: 
187 pt, flutter set running distance 0, color: white
Subline: Bliss2 bold, caps, 100 pt, flutter set, co-
lor: red. Bullets: TheSans bold, 50 pt, line spacing: 
84 pt, flutter set, running distance 0, color: black, 
bullet points: red. Minimum distance to logo is 
two waves.

HERE STANDS A
HEADLINE IN MAXIMUM  
THREE LINES

Caborum voluptatur si odis in pore natem 
ressim quid molore, cor mos a dolupitatem 
adi ommollantur, unte sequiam nonse por-
ro berit lame ped ea videllum ad ut ipsan-
dia volupta vendam exceaque nihit, sam 
sum eum vende moluptatur audis arum 
dus, ut a vendante eniam solum intem ips-

unt ut vellor modicientis mod maiore ea 
nimagnis reperor aspidignatur ma quiatet 
quam il et omnis everem audis eos idenis 
endem. Nemque volum que dolorec ercidit 
mar?Dit estis moloribus, audaepre, ipsunt
dia volupta vendam exceaque nihit, sam. 
www.fst.com | www.dichtomatik.com

HERE STANDS A SUBLINE

HERE STANDS A
HEADLINE IN MAXIMUM  
THREE LINES

• Caborum voluptatur si odis in pore 

• Em ressim quid molore, cor mos a 

• Olupitatem adi ommollantur sequiam 

• Nonse porro berit lame ped ea videllum 

• Ad ut ipsandia volupta vendam

HERE STANDS A SUBLINE

HERE STANDS A
HEADLINE IN THREE  
LINES MAXIMUM

logo sizes: 606 mm width

“steep” wave Exception:  
Here the distance is only 387 mm
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INDOOR SIGNAGE: ROLLUPS, INCLUDING  
PRODUCT BRAND/SPECIFIC MESSAGES 16.12FREUDENBERG 

PRODUCT BRANDS

A B C

A: Rollup without Headline

B: Rollup with Headline
Headline in Bliss2 bold, caps, 165 pt, line spacing: 
187 pt, flutter set, running distance 0, color: 
white

C: Rollup with Headline and bullets
Headline in Bliss2 bold, caps, 165 pt, line spacing: 
187 pt, flutter set, running distance 0, color: whi-
te. Bullets: TheSans bold, 80 pt, line spacing: 120 
pt, flutter set, running distance 0, color: white. 

“steep” wave 

HERE STANDS A
HEADLINE IN THREE  
LINES MAXIMUM

• Caborum voluptatur si odis in pore 
• Em ressim quid molore, cor mos a 
• Olupitatem adi ommollantur sequiam 
• Nonse porro berit lame ped ea vide

HERE STANDS A
HEADLINE IN THREE  
LINES MAXIMUM

logo sizes: 606 mm width

Copy- and design-free area must  
remain white. Minimum distance  
from bottom: 785 mm.
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Umverpackung Graukarton:

Beispiel B von Pappkartons 
1c Druck auf weißem oder braunem Hintergrund
Logo/Typografie Farbe: PANTONE C 288 (Freudenberg)

Minimal space for logos  
if label area is needed.

Logo size: 
1/3 of box width

REPACKAGING 
FREUDENBERG SEALING TECHNOLOGIES

Print 1c on brown repackaging

The Freudenberg logo should be used  
in Pantone C 288.

Dichtomatik tape can be used optionally

FREUDENBERG 
PRODUCT BRANDS 16.13

width 548 mm

These Guidelines refer to  
company communication.
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Produktverpackung Weisskarton:

Beispiel A von Pappkartons 
2c Druck auf weißem Hintergrund
Logo/Typografie Farbe: PANTONE Schwarz (Freudenberg) und Pantone 485C Dichtomatik

H
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37

0

width: 101 mm width: 111 mm

Minimal space for logos  
if label area is needed.

Logo size: 
1/3 of box width

PRODUCT PACKAGING

Print 2c on white product packaging

The red color should be chosen from the  
corporate color of the Dichtomatik brand.

The Freudenberg logo should be used  
in black only.

Freudenberg logo size:
width: 111 mm

Dichtomatik logo size:
width: 101 mm

FREUDENBERG 
PRODUCT BRANDS 16.13

width: 548 mm

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.
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Produktverpackung Weisskarton:

Beispiel B von Pappkartons 
4c Druck auf weißem Hintergrund
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width: 101 mm width: 111 mm

Minimal space for logos  
if label area is needed.

Logo size: 
1/3 of box width

PRODUCT PACKAGING

Print 4c on white product packaging

The red color should be chosen from the  
corporate color of the Dichtomatik brand.

The Freudenberg logo should be used  
in 4c.

Freudenberg logo size:
width: 111 mm

Dichtomatik logo size:
width: 101 mm

FREUDENBERG 
PRODUCT BRANDS 16.13

width: 548 mm

The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.
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PRODUCT PACKAGING

Print 2c on white product packaging

The red color should be chosen from the  
corporate color of the Dichtomatik brand.

The Freudenberg logo should be used  
in black only.

The logos, which are positioned one below 
the other, are centered with respect to the 
visible surface.

Dichtomatik logo size:
100% of Freudenberg logo, centered

FREUDENBERG 
PRODUCT BRANDS 16.13

Produktverpackung:

Beispiel von Pappkartons 
2c- Druck auf weißem Hintergrund

The width of the Dichtomatik logo 
corresponds to the width of the 
Freudenberg logo

same width same width
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Produktverpackung:

Beispiel von Pappkartons 
2c- Druck auf weißem Hintergrund

PRODUCT PACKAGING

Print 4c on white product packaging

The red color should be chosen from the  
corporate color of the Dichtomatik brand.

The Freudenberg logo should be used  
in 4c.

The logos, which are positioned one below 
the other, are centered with respect to the 
visible surface.

Dichtomatik logo size:
100% of Freudenberg logo, centered

FREUDENBERG 
PRODUCT BRANDS 16.13

same width same width

The width of the Dichtomatik logo 
corresponds to the width of the 
Freudenberg logo
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TAPE 

Print 2c on branding tape

The Dichtomatik logo should be used  
in 2c.

The Dichtomatik logo is placed horizontally 
in the middle of the tape.

FREUDENBERG 
PRODUCT BRANDS 16.13

Beispiel A:
Branding Tape auf einer FST-Kartonage
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VEHICLE FLEETFREUDENBERG 
PRODUCT BRANDS 16.14
Depending on the size, dimensions and free 
space of a particular vehicle, the Dichtomatik 
logo is placed under the Freudenberg logo or 
next to it. In these cases, the following guide-
lines apply:

A: Vertical application
The Freudenberg logo is positioned in the same 
horizontal width above the Dichtomatik logo. 
Please maintain the safety distance.

B: Horizontal application
The height of the capital letters at Dichtomatik 
corresponds to the height of the capital letters 
on the Freudenberg logo.

 

A

B

These Guidelines refer to  
company communication.
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CORPORATE CLOTHING – POLOSHIRTSFREUDENBERG 
PRODUCT BRANDS 16.15
Logo sizes: 
The size of the logos are at least 90 mm in 
width. Depending on the production technique, 
a clear separation of letters is mandatory to 
avoid  blurring.

Please contact the supplier in regards to mini-
mum sizing and have them make a sample as 
the minimum size may change depending on 
the type of logo placement used.

Logo colors:
Use the white Freudenberg and Dichtomatik 
logo on the blue fabric.
 
Color rules based on type of material  
(print, textile) referring to the manufacturers 
rules.

DON‘TS
Don’t use gradient on textile because colors  
don’t come out well.

Option:
Optional Freudenberg Industrial Services can 
be used on the sleeve.

 
These Guidelines refer to  
company communication.
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MERCHANDISING PRINTFREUDENBERG 
PRODUCT BRANDS 16.16
Logo sizes: 
The smallest version of the logo (25 mm) may 
be applied on very small surfaces like promotio-
nal articles (e. g. ballpen).

It is recommended to have a sample made, as 
the minimum size may vary depending on the 
type of production (with or without company 
slogan) to ensure the correct display of the 
logo. If the size is less than 25 mm, the Freu-
denberg logo without slogan will be used.

Logo colors:
If there is a colored fabric, use the white Freu-
denberg and Dichtomatik logo. Use Gradient 
Freudenberg logo (if technically possible) on 
white fabric: Freudenberg Basic Blue: Polyneon 
60, Pantone C 288, Freudenberg Accent Blue: 
Polyneon 60, Pantone C 299, Dichtomatik 100K 
and Pantone C 2347 on white fabric or white 
color on colored fabric.

Color rules based on type of material (print, 
textile) referring to the manufacturers rules.

 

HEADLINE HERE

Ballpoint pen (V1) Ballpoint pen (V2)

right side

left side

Post-it
Powerbank USB-Card

Coffee cup front side Coffee cup back side

The height of the capital letters at Dichtomatik  
corresponds to the height of the capital letters on 
the Freudenberg logo. Minimum distance:   
the width of the symbol.
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PRODUCT BRAND SMALL EXHIBITION – 
ONE EXHIBITION WALL

FREUDENBERG 
PRODUCT BRANDS 16.17
Design of an exhibition wall

Guidelines for an exhibition wall if  
ONLY Dichtomatik products are exhibited

A: Headline: Bliss2 bold and Bliss2 extra light, 
all caps, white, minimum 600 pt size, 600 pt 
line spacing, in two lines maximum and 900 pt.

B: Dichtomatik logo

C: The Freudenberg logo is placed under the 
Dichtomatik logo

D: Imagery placed in the “wave”

A

C

B

25
0 

cm

500 cm

HEAD LINE

74 cm

D
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PRODUCT BRAND SMALL EXHIBITION – 
ONE EXHIBITION WALL

FREUDENBERG 
PRODUCT BRANDS 16.17
Design of an exhibition wall without wave

Guidelines for an exhibition wall if  
ONLY Dichtomatik products are exhibited

A: Headline: Bliss2 bold and Bliss2 extra light, 
all caps, white, 600 pt size, 600 pt line spacing, 
in two lines maximum and 900 pt.

B: Dichtomatik logo

C: Freudenberg logo

D: Imagery placed in the box

A

25
0 

cm

500 cm

HEAD LINE

D

74 cm

C

B
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FREUDENBERG AND PRODUCT BRAND  
SMALL EXHIBITION – ONE EXHIBITION WALL

FREUDENBERG 
PRODUCT BRANDS 16.17
Design of an exhibition wall

Guidelines for an exhibition wall if  
BOTH brands are exhibiting

A: Headline: Bliss2 bold and Bliss2 extra light, 
all caps, white, 600 pt size, 600 pt line spacing, 
in two lines maximum and 900 pt.

B: Dichtomatik logo

C: Freudenberg logo

D: Imagery placed in the “wave”

A

25
0 

cm

500 cm

HEAD LINE

C
74 cm

C

B
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FREUDENBERG AND PRODUCT BRAND   
SMALL EXHIBITION – ONE EXHIBITION WALL

FREUDENBERG 
PRODUCT BRANDS 16.17
Design of an exhibition wall without wave

Guidelines for an exhibition wall if  
BOTH brands are exhibiting

A: Headline: Bliss2 bold and Bliss2 extra light, 
all caps, white, 600 pt size, 600 pt line spacing, 
in two lines maximum and 900 pt.

B: Freudenberg logo

C: Dichtomatik logo

D: Imagery placed in the box

A

C

25
0 

cm

500 cm

HEAD LINE

D

74 cm

33 cm

74 cm

B
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FREUDENBERG AND PRODUCT BRAND   
SMALL EXHIBITION – ONE EXHIBITION WALL

FREUDENBERG 
PRODUCT BRANDS 16.17
Design of an exhibition wall with wave

Guidelines for an exhibition wall if  
BOTH brands are exhibiting

A: Headline: Bliss2 bold and Bliss2 extra light, 
all caps, white, 600 pt size, 600 pt line spacing, 
in two lines maximum and 900 pt.

B: Freudenberg logo

C: Dichtomatik logo

D: Imagery should always be placed in such a 
way so as to evoke an emotional response.

A

C

25
0 

cm

500 cm

HEAD LINE

D

74 cm

33 cm

74 cm

B
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E-MAIL SIGNATURE
WITH LOGOS

Examples with logos

Or other Dichtomatik channels

set logo to 110 px / 38.7 mm width

FREUDENBERG 
PRODUCT BRANDS 16.18

 E-Mail Signature Version 1 
Freudenberg Sealing Technologies and legal entity

The width of the Dichtomatik logo corre-
sponds to the width of the Freudenberg 
slogan. 

A:

B:

same width same width

A

B

4,2 mm

6,2 mm

6,2 mm

4,2 mm

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

FREUDENBERG
Freudenberg Sealing Technologies

Legal Entity
Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
First Name.Last Name@fst.com  |  www.fst.com | www.dichtomatik.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 
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E-MAIL SIGNATURE
WITH LOGOS AND BANNER

FREUDENBERG 
PRODUCT BRANDS 16.18

4,2 mm

4,2 mm

Banner with reference to the 
Dichtomatik or FST website

4,2 mm

6,2 mm

6,2 mm

4,2 mm

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

FREUDENBERG
Freudenberg Sealing Technologies

Legal Entity
Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

4,2 mm

4,2 mm

4,2 mm

6,2 mm

6,2 mm

4,2 mm

FREUDENBERG
Freudenberg Sealing Technologies

Legal Entity
Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

Discover moreHEADLINE
Beatin enias quo que volupie ntiu-
sam rernam reperoressus autem 
rem quiae ipsunt.

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

Examples with logos.

It is recommended to use a 
banner size of 500 x 120 px.

E-Mail Signature Version 2a /  
with banner placeholder

E-Mail Signature Version 2b /  
with a Dichtomatik banner example
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E-MAIL SIGNATURE
WITH LOGOS AND BANNER / NO GO‘S

FREUDENBERG 
PRODUCT BRANDS 16.18

Legal Entity

Legal Entity

Legal Entity
Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  |  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

First Name, Last Name
Job title, Country, Region
Freudenberg Industrial Services

FREUDENBERG
Freudenberg Sealing Technologies

FREUDENBERG
Freudenberg Sealing Technologies

FREUDENBERG
Freudenberg Sealing Technologies

Examples of banner formats that are 
not allowed.
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Thank you for your email. Nequia velendit accum quam ipidentest, quas eat. Apel ipsunt experi doluptatem ex es nes il in  
eossi sequiatur aut omnienis est utem faccuptatae. Nemo venet, sitinimint officil iquosa.

Best regards

First Name Last Name

Vielen Dank für Ihre E-Mail. Nequia velendit accum quam ipidentest, quas eat. Apel ipsunt experi doluptatem ex es nes il in  
eossi sequiatur aut omnienis est utem faccuptatae. Nemo venet, sitinimint officil iquosa.

Mit freundlichen Grüßen

Vorname Nachname
4,2 mm

6,2 mm

6,2 mm

FREUDENBERG
Freudenberg Sealing Technologies

Legal Entity

DICHTOMATIK

Address line 1 
ZIP Code, City, Country
Phone +00 0000 00 0000  /  Mobile (if necessary)
firstname.lastname@fst.com  |  www.fst.com  |  www.dichtomatik.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First Name, Last Name 1, First Name, Last Name 2,  
First Name, Last Name 3

www.fst.com/linkedin

www.twitter.com/Freudenberg_FST

www.youtube.com/freudenbergsealing

www.fst.com/xing 

E-MAIL SIGNATURE
ABSENTEE NOTE

Absentee note without logos

FREUDENBERG 
PRODUCT BRANDS 16.18
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POWERPOINT PRESENTATION

Cover page

Please ensure that the Freudenberg 
logo is the correct size and positioned 
correctly. In general, the Freudenberg 
brand corporate design will remain as it 
was, with the Dichtomatik logo on the 
left side. 

PowerPoint
design 16:9 format

logo size: 50.8 mm widthlogo size: 42.8 mm width

FREUDENBERG 
PRODUCT BRANDS 16.19

The height of the capital letters at Dichto-
matik corresponds to the height of the 
capital letters on the Freudenberg logo.
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POWERPOINT PRESENTATION

Content page with text, bullets and 
picture

Please ensure that the Freudenberg logo is 
the correct size and positioned correctly. In 
general, the Freudenberg brand corpora-
te design will remain as it was, with the 
Dichtomatik logo on the left side and the 
colors. 

FREUDENBERG 
PRODUCT BRANDS 16.19

Headline in 
Dichtomatik red

logo size: 50.8 mm width

Here stands a Headline

Ti dollest moluptus, sitinvendit, qui-
bust, omniae vel ilitios ut qui corum 
eos ad ut remporum harit fugitam 
facidelestis autatius, nis quas arum 
nit laturitatur?
Udaes dolut omnisquame as ea nis 
alit alibustrum quam si temos re 
volor.

Ti dollest moluptus, sitinvendit, quibust, omniae vel ilitios 
ut qui corum eos ad ut remporum harit fugitam facidele

RADIALWELLEN-
DICHTRINGE

Radialwellendichtringe sind geeignet zum Einsatz an rotieren-
den Maschinenelementen, wie z. B. Wellen, Naben oder Achsen. 
Sie werden zur statischen und dynamischen Abdichtung gegen 
diverse Medien eingesetzt. Typische Einsatzbereiche sind die 
Antriebstechnik, Land- und Baumaschinen, Windkraftanlagen, 
Schiffbau und weitere Einsatzgebiete im Maschinen- und Appa-
ratebau.

Radialwellendichtringe von DICHTOMATIK werden in unter-
schiedlichen Bauformen und Werkstoffen angeboten. Die Aus-
wahl der richtigen Ausführung ist von der Anwendung und den 
vorherrschenden Betriebsbedingungen (Medien, Temperatur, 
Umfangsgeschwindigkeit der Welle und Druck) abhängig. Die 
Standardausführung besteht aus einem Elastomerteil, einem Ver-
steifungsring und einer Zugfeder. Viele Ausführungen sind auch 
mit einer Schutzlippe, die zusätzlich gegen Schmutzanfall von au-
ßen abdichtet, verfügbar. Andere Bauformen, wie z. B. doppelte 
Dichtlippe, Dichtlippe mit Drall, rilliertem Außenmantel sowie alle 
möglichen Sonderbauformen, sind auf Anfrage erhältlich.

Die breite Palette der Radialwellendichtringe ist in den Stan-
dard-Elastomerwerkstoffen NBR (schwarz) und FKM (braun) sowie 
in PTFE lieferbar. Zusätzlich zum Standardstahl für die Feder und 
den Versteifungsring stehen auf Anfrage verschiedene Edelstahl-
güten zur Verfügung.

DICHTUNGSWERKSTOFFE

NBR (Acrylnitril-Butadien-Kautschuk)
 y Sehr gute Abriebfestigkeit
 y In Mineralölen und -fetten einsetzbar 

FKM (Fluorkautschuk)
 y Gute Alterungs- und Ozonbeständigkeit
 y Geringe Gasdurchlässigkeit
 y In Mineralölen und -fetten einsetzbar
 y In synthetischen Ölen und Fetten einsetzbar
 y Hochtemperaturanwendungen
 y Bei hohen Umfangsgeschwindigkeiten geeignet

Beständigkeit gegenüber aggressiven Medien (Säuren, Laugen, etc.) 

PTFE (Polytetrafluorethylen)
 y Hohe Ozon-, Witterungs- und Alterungsbeständigkeit
 y Sehr niedriger Reibungskoeffizient
 y Breite chemische Beständigkeit
 y Bei Mangelschmierung und Trockenlauf geeignet
 y Für einen breiten thermischen Anwendungsbereich geeignet 

EINBAURAUM UND MONTAGE

Die Kontaktflächen von Welle und Gehäuse beeinflussen die 
Dichtfunktion und müssen daher gewisse Anforderungen erfüllen. 
Die Oberfläche der Welle sollte drallfrei geschliffen sein und eine
Oberflächenrauheit von Rz = 1 bis 4 µm und Rmax ≤ 6,3 µm auf-
weisen. Für einen sicheren Haftsitz des Wellendichtrings in der 
Gehäusebohrung sollten die Rauheitswerte Rz = 10 bis 20 µm und 
Rmax ≤ 25 µm eingehalten werden. Um eine Beschädigung des 
Wellendichtrings bei der Montage zu vermeiden, sind geeignete 
Montagevorrichtungen, wie z.B. Montagehülsen, zu verwe

ABMESSUNGEN

Die aktuell verfügbaren Abmessungen finden Sie auf unserer 
Homepage unter www.dichtomatik.de oder auf unserer Online- 
Bestellplattform EASY.

SONDERBAUFORMEN

 y WAK
 y WAG
 y WAX
 y WAD
 y WBD

RADIALWELLENDICHTRINGE 

Ti dollest moluptus, sitinvendit, qui-
bust, omniae vel ilitios ut qui corum 
eos ad ut remporum harit fugitam 
facidelestis autatius, nis quas arum 
nit laturitatur?
Udaes dolut omnisquame as ea nis 
alit alibustrum quam si temos

• Meos ad ut remporum ebit
• Tilan dollest moluptus trunas
• Ralit alibustrum quam

The height of the capital letters at Dichto-
matik corresponds to the height of the 
capital letters on the Freudenberg logo.

logo size: 42.8 mm width
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WEB BANNERFREUDENBERG 
PRODUCT BRANDS 16.20
The variety of web banners with their different 
sizes require some exceptions in the use of the 
graphic device. Please refer to these sizes of 
web banners and the appropriate use of the 
graphic device. 

In these cases, the Dichtomatik logo stands 
above the Freudenberg logo.

A: Headline
Bliss2 bold extra light, caps, min. 20 pt. 
flutter set, running distance: 0, color: white

B: Copy
TheSans plain, min. 9 pt. flutter set, running 
distance: 0, color: white

Minimum distance from the lower edge of  
the wave to the logo is 2 symbol sizes.

> GOOD TO KNOW: Please find Freudenberg 
web banner templates in all common web 
banner sizes at branding.freudenberg.com

Skyscraper (160 x 600 px) Skyscraper (160 x 600 px)

HEAD 
LINE
Beatin enias 
quo que volupie 
ntiusam rernam 
reperoressus 
autem rem quiae 
ipsunt.

Beatin enias 
quo que volupie 
ntiusam rernam 
reperoressus 
autem rem quiae 
ipsunt.

HEAD 
LINE

Banner (728x90 px)

Banner (728x90 px)

HEADLINE

HEADLINE Beatin enias quo que volupie ntiusam rernam 
reperoressus autem rem quiae ipsunt.

E-Mail Banner (600x180 px)

Discover moreHEADLINE
Beatin enias quo que volupie 
ntiusam rernam reperoressus autem 
rem quiae ipsunt.

same width

same width

CTA-Button in  
Dichtomatik red

1:  copy within  
the image

2:  copy below  
the image

A
A

A

A

B

B

B

B

Variable 
height of  
the wave
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LOGO PLACEMENT ON PAGES  
FROM FREUDENBERG PARTNER

FREUDENBERG 
PRODUCT BRANDS 16.21
Important:

A: If only one brand can be placed, then 
Freudenberg has a preference over  
Dichtomatik.

B: If two brands can be placed, then the height 
of the capital letters at Dichtomatik corre-
sponds to the height of the capital letters on 
the Freudenberg logo. Minimum distance:   
the width of the symbol.

These versions of logo placement are only valid 
for FPP and FAP (Freudenberg Preferred and 
Approved Partner).

For various reasons, it may not be possible to 
position the two brands directly next to each 
other. In such cases, it is important that the 
combined version of the Dichtomatik logo 
should still be used. In addition, the Freuden-
berg/FST logo must be integrated at a further 
point to represent both brands.

The vertical version can also be integrated if 
both brands can be integrated. It will not al-
ways be possible to use the horizontal version.

A B

Logo Partner

Logos of other companies Logos of other companies

Logo Partner

same height
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LOGO PLACEMENT ON DISTRIBUTOR PAGESFREUDENBERG 
PRODUCT BRANDS

Important:

The example shown here refers to Distributors 
who do not have Freudenberg partner status.

In this case, the Dichtomatik logo stands above 
the Freudenberg logo. Minimum distance:   
the height of two symbols.

These versions of logo placement apply 
exclusively to distributor partners who are not 
permitted to sell Freudenberg products.

16.21

Logos of other companies

Logo Partner

same width
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MOVIE OUTROFREUDENBERG 
PRODUCT BRANDS

The outro is handled in the same way for joint 
films by Freudenberg and Dichtomatik as for all 
other Freudenberg movies.

A: 
Crossfade by animating the wave

B: 
Appearance of the two logos in the same size. 
Dichtomatik logo on the left.

C: 
At the end, the two URLs appear. First FST, then 
Dichtomatik.

The total length of the ending including jingle 
is 9 seconds.

A

C

B

16.22

The height of the capital letters at Dichto-
matik corresponds to the height of the 
capital letters on the Freudenberg logo.
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FURTHER GUIDELINES

This guideline is only one section of the full Freudenberg corporate design guidelines.

For further guideline sections and support, please go to branding.freudenberg.com or contact 
Freudenberg Brand Management (branding@freudenberg.com).

Further Guidelines FST:

• FST Image Hierarchy and Illustrations
• FST Guidelines Design Sketches EN
• FST Icons and Pictograms

16.23


