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FREUDENBERG BRAND: INTRODUCTION 12 1
BUSINESS GROUPS .

All Freudenberg Business Groups are to adopt the new corporate design.
In doing so, they help to increase awareness for the Freudenberg brand
globally and amongst all key stakeholders.

The intention is to ensure that each Business Group presents itself

distinctively and creates a unique perception amongst its relevant
stakeholders.
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FREUDENBERG BRAND: 1 2 Z
BUSINESS GROUPS .

LOGO AND BUSINESS GROUP
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FREUDENBERG BRAND: LOGO AND BUSINESS GROUP — PROTECTED AREA 1 2 Z
BUSINESS GROUPS o

BUSINESS GROUP 7N FREUDENBERG

INNOVATING TOGETHER

A: Protected area, construction

Bliss Regular, all caps, Freudenberg basic blue
same size as the company slogan “INNOVATING TOGETHER”

Freudenberg basic blue
CMYK 100/70/0/20
Pantone C288

RGB 0/67/136
RAL 5010
Hex #004388

BUSINESS GROUP 7N FREUDENBERG

INNOVATING TOGETHER

A: The protected area is constructed correctly
by using the “symbol” of the brand logo. B: Protected area, correctly applied
The size of the “symbol” defines the upper and

lower distance of the protection box.
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FREUDENBERG BRAND:
BUSINESS GROUPS

A: The protected area for minimal space
between wordmark and brand logo is
constructed by using the “symbol” width
of the brand logo. The size of the “symbol”
also defines the upper and lower distance
of the protection box.

LOGO AND BUSINESS GROUP — MINIMAL SPACE

staNTechvotoces. @ W FREUDENBERG

INNOVATING TOGETHER

A: Minimal space, construction

Bliss Regular, all caps, Freudenberg basic blue
same size as the company slogan “INNOVATING TOGETHER”

Freudenberg basic blue
CMYK 100/70/0/20
Pantone C288

RGB 0/67/136
RAL 5010
Hex #004388

EEELJI%EGN'IBEECRIENOLOGIES N F REU D E N B E RG

INNOVATING TOGETHER

B: Minimal space, correctly applied
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FREUDENBERG BRAND: 1 2 3
BUSINESS GROUPS .

LAYOUT PRINCIPLES
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FREUDENBERG BRAND: LAYOUT PRINCIPLES — POSITIONING OF LOGO 1 2 3
BUSINESS GROUPS AND BUSINESS GROUP .

The Freudenberg logo is placed in the lower
right corner of the layout — with some
exceptions.

The Business Group is always placed next to
the Freudenberg logo in the lower left corner
of the layout — aligned with the logo on its
upper edge.

Based on the corresponding size of the logo for
each format in use, the logo is placed correctly
by applying this rule:

A: Where to place the logo —
principle of proportions

The size of the name of the Freudenberg
Business Group enlarges or reduces
proportional to the Freudenberg logo.

SEALING TECHNOLOGIES VN FREUDENBERG

INNOVATING TOGETHER

2x height of symbol

width width
of symbol of symbol
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FREUDENBERG BRAND:
BUSINESS GROUPS

225
mm

LAYOUT PRINCIPLES — LETTERHEAD LAYOUT - DIN A4

FREUDENBERG SEALING TECHNOLOGIES

In general:

Baseline grid starting at Omm,
line spacing of 4.2 pt 53 mm
A: Logotype

The width of the logotype is

70mm.

Distance from top:

4x height of symbol

Distance from the right:

1x width of symbol

B: Business Group

Name of the Business Group in
Bliss, regular, 12 pt, line spacing
11pt

C: Address of sender

Type: TheSans, B3 light, 6.5 pt
The maximum width is 83 mm
Two lines are permitted,

line spacing 8 pt

D: Company address

Always four blocks with a distance
of 6 mm between each of them.
The last line of the longest copy

block has a distance of 12.5mm 125 mng

A
;E:IEFII‘DI(GNTBEECR&NOLDGILS N FREUDEN BERG
B INNCVATING TOGETHER
C
D

E: Recipient area

The size of the copy field is
82x31mm

and it startsat 62mm
Type: Arial, regular, 10 pt,
line spacing 13 pt

F: Content area

The copy field starts at
110 mm and must not
exceed the width of
160 mm. Max. height:
145mm

Subject line: Arial, bold,
10pt,

line spacing 13 pt
Continuous copy: Arial,
regular, 10 pt,

line spacing 13 pt

from the bottom.

Company name: TheSans,

B6 semibold, 6.5 pt, upper-case
All other: TheSans, B3 light, 6.5 pt,
line spacing 8 pt with spacing
after: Imm

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

Version 1.0, July 2015
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FREUDENBERG BRAND:

BUSINESS GROUPS

A: Sender information

Name of management board
member: TheSans B6 semibold,
11pt, line spacing 12.6 pt

title: TheSans B3 light, 7 pt,
line spacing 8 pt

B: Company address

Always four blocks with a distance
of 6 mm between each of them.
The last line of the longest copy
block has a distance of 12.5mm
from the bottom.

Company name: TheSans,

B6 semibold, 6.5 pt, upper-case
All other: TheSans, B3 light, 6.5 pt,
line spacing 8 pt with spacing
after: 1mm

LAYOUT PRINCIPLES — LETTERHEAD LAYOUT - DIN A4

MANAGEMENT BOARD

FREUDENBERG
BUSINESS GROUP

Name Sumame

A

et of the Maragerard Board

7N FREUDENBERG

INNOVATING TOGETHER
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FREUDENBERG BRAND:
BUSINESS GROUPS

LAYOUT PRINCIPLES — LETTERHEAD LAYOUT - DIN A4

WORD TEMPLATES

In general:
Baseline grid starting at Omm,
line spacing of 4.2 pt

A: Logotype

The width of the logotype is 70 mm.
Distance from top: 4x height of symbol
Distance from the right: 1x width of symbol

B: Business Group
Name of the Business Group in Arial,
regular, 12 pt, line spacing 11 pt

C: Address of sender

Type: Arial, regular, 6.5 pt

The maximum width is 83 mm

Two lines are permitted, line spacing 8 pt

D: Company address

Always four blocks with a distance
of 6 mm between each of them.
The last line of the longest copy block has
a distance of 12.5 mm from the bottom.
Company name: Arial, bold, 6.5 pt,
upper-case

All other: Arial, regular, 6.5 pt,

line spacing 8 pt with spacing

after: 1mm

12.5mm

225
mm
A
53 mm KEACING TeckmoLocies 7N FREUDENBERG
B INNOVATING TOGETHER
e e e s
[ e e s

Company

Department
Address

City, MMDONYYYY

Subject of letter | Arfal bold 10pt/13pt | Europe DIN A4

Dear Mr / Mrs { Ms

Asial 10p8/13pt_ 3t lorporepre voicre venisimus of, con nulia oulamuscid que Sment gue 0ces ant
imolcreca serferd feribea Corpor repudias fale Por Ao, ACCUM fe con pratus, odis del ipsum quas
i quatinini Inclatiam NODILIM verum sequae nil MAYNIM sequl desBoNsegu MDA el eserimo kiem.
Sincerely

Freudenberg Sealng Technologies

[Department)

[Your Narme)
[Function]

rsucars

Bars f Unsagemers:
et

B e ree——
B9 o, Cay Cowy
Fesbasne Oy Sty

Zuran ot comprag a0

E: Recipient area

The size of the copy field is
82 x31mm

and it startsat 62mm
Type: Arial, regular, 10 pt,
line spacing 13 pt

F: Content area

The copy field starts at
110 mm and must not
exceed the width of
160 mm. Max. height:
145mm

Subject line: Arial, bold,
10pt,

line spacing 13 pt
Continuous copy: Arial,
regular, 10 pt,

line spacing 13 pt

Word settings:
Spacing after: 4 pt, line spacing of 1.15

> GOOD TO KNOW: Templates are available for your use under http://brandnet.fst.com
For further detailed guideline information please see the corresponding preview PDF.
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FREUDENBERG

BEALING TECHNOLOGIES 7N FREUDENBERG
62 mm INNOVATING TOGETHER
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X

[Subject of letter | Arial beid 10pt/13pt | Europe DIN A4
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FREUDENBERG BRAND:

BUSINESS GROUPS

0.88"

LAYOUT PRINCIPLES — LETTERHEAD LAYOUT — US LETTER

In general:
Baseline grid starting at Omm,
line spacing of 4.2 pt

A: Logotype

The width of the logotype is 2.75".
Distance from top:

4x height of symbol

Distance from the right:

1x width of symbol

B: Business Group
Name of the Business Group in Bliss,
regular, 12 pt, line spacing 12.6 pt

C: Address of sender

Type: TheSans, B3 light, 6.5 pt
The maximum width is 3.26"
Two lines are permitted,

line spacing 8.4 pt

D: Company address

Always four blocks with a distance
of 0.24"between each of them.
The last line of the longest copy

0.49"

REUDENBERG
BUSINESS GROUP

B

A
7N FREUDENBERG

INNOVATING TOGETHER

block has a distance of 0.49" from
the bottom.

Company name: TheSans,

B6 semibold, 6.5 pt, upper-case.
All other: TheSans, B3 light, 6.5 pt,
8 pt line spacing with line spacing
after: 0.04"

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

E: Recipient area
The size of the copy
field is 3.22 x 1.22"
and starts at 2.44"
Type: Arial, regular,
10pt,

line spacing 13 pt

F: Content area

The copy field starts
at 4.33"and must not
exceed the width of
6.3". Max. height: 5.2"
Subject line: Arial, bold,
10pt,

line spacing 13 pt
Continuous copy: Arial,
regular, 10 pt,

line spacing 13 pt

Version 1.0, July 2015
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FREUDENBERG BRAND:

BUSINESS GROUPS

A: Sender information

Name of management board
member: TheSans B6 semibold,
11pt, line spacing 12.6 pt

title: TheSans B3 light, 7 pt,
line spacing 8 pt

B: Company address

Always four blocks with a distance
of 0.24"between each of them.
The last line of the longest copy
block has a distance of 0.49" from
the bottom.

Company name: TheSans,

B6 semibold, 6.5 pt, upper-case.
All other: TheSans, B3 light, 6.5 pt,
8pt line spacing with line spacing
after: 0.04"

LAYOUT PRINCIPLES — LETTERHEAD LAYOUT — US LETTER
MANAGEMENT BOARD

BUSIESS GROUP ”~N FREUDENBERG
INNOVATING TOGETHER
Name Surname

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND:
BUSINESS GROUPS

In general:
Baseline grid starting at Omm,
line spacing of 4.2 pt

A: Logotype

The width of the logotype is
70mm.

Distance from top:

4x height of symbol
Distance from the right:

1x width of symbol

B: Business Group

Name of the Business Group in
Bliss, regular, 12 pt, line spacing
11pt

> GOOD TO KNOW: Templates are available
for your use under http://brandnet.fst.com
For further detailed guideline information
please see the corresponding preview PDF.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

LAYOUT PRINCIPLES — OFFICE COMMUNICATION -
DIN A4 BLANK PORTRAIT

FREUDENBERG
SEALUMNG TECHNOLOGIES

B

A
7N FREUDENBERG

INNCVATING TOGETHER

BN TedNoLOGIES 7N FREUDENBERG

INNOVATING TOGETHER

HEADLINE EXAMPLE IN ARIAL BOLD 22 PT
CAN RUN OVER TWO LINES

SUBLINE IF NEEDED

Lead In Bokd Utatendic e parcim fugiandessed ue nullguo in eatur? Os soior sant fugltempor as
rerfercres et isquatur ariasp erihita ssimil ipietus sincidl tatiatur adicien duntia era nis i eaguiash, sum
Pulloemeun ut volum ribicid molicres ut re si blatin nus, IoeErctst

R pa rimuscl endisima o5 64063 Nonsers rcidell ankssequas ipsunture 63 demper molum fuga
e sequa fuga. exgrum | ad LT , vo-

omuptae pero 1orest, oCHe venis Shgu oS 53 MAxMITens. of €5 (5 ComnIm nonel, sequidebit alits.
P ol QU 55 m el wioloriEss sil eum
wid ul ommodi adi init quod quis n

con s cominis everis e aut volum dolor 5 b sam fugit inus as este lab ipsanda perberabier quis idsl-
@, vokupta tecest, ut dolorep tatur, unl.

‘Solupeur, CUSaM 05 ot quis Sutht alissequl PUSSNCInS que prov NEatomods delest ut udanist, qui-

net, uipas werum simi, Io bem quam quatern ver dolessiate
ronsedi cilloribus custed, qui nobit lissi 52 volorem volorum veltio. Evendeliuid eos voleniet id modis
reptas cribora turiatem o5 S culupt Scier mi, m facoati Rspelest fuga. Et volapamo volo 005t quam
quiunt hars quatur ad ma sequas at 1t volecaemor
‘simain oluptam quisecatur solupica pel IMaxim volrepr COMNISE S8 CUM GUOSHNT HPOnss duch
ligquis CAnis ium VOIUPLES Sl non o volsnd.

autem qui P reitis
asperumm expa conem quia qui blabore molalgue is s 8t sape eosgest modtias essedita alictatiame
kgt rapeaar ahand: ipiend it commolam, em es 5i ocoullatum Falibus GoluRIGES sunis com-
rimi nctiasi dolace ulspta fumquia dolor blatgue natur?

Me litas conest laborepel il beronessl volo doles verl rem fuga. Nam, id ut lacit offic te et, volupta
B PANUM wolUPtae wolum Famod of Gud MAXIMIN G5 OF IPSANG Ui qUE Verisqui ut Sul odi volriber
1001 ma Sed qui § doiupta quist, ® sapit, consm, g a

Ipid guam, 1 aute sl ad guam o=
luptam muikplaspe cum est denendas. Arum et fuga sul 83 éra qual &3 06 que CuPlatusa Guo dolner
spit

Eeritatum sam ne delessent laut st langella 15 e nonsent
8 in eium adis &3 608 dokpta buunt 6d o las invenimet que IaboRup A
e Tempen cvidignamet, gul sl gs.

Cone nobit eanum nimaionc doloribus
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FREUDENBERG BRAND:
BUSINESS GROUPS

FREUDENBERC
SEALING TECHNOLOGIES
INNOVATING TOGETHER

7N FREUDENBERG

LAYOUT PRINCIPLES — OFFICE COMMUNICATION -
DIN A4 BLANK LANDSCAPE

In general:
Baseline grid starting at 0Omm,
line spacing of 4.2 pt

A: Logotype

The width of the logotype is

70mm.

Distance from top: > GOOD TO KNOW: Templates are available
4x height of symbol for your use under http://brandnet.fst.com
Distance from the right: For further detailed guideline information

1x width of symbol please see the corresponding preview PDF.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

[ ]
HEADLINE EXAMPLE IN ARIAL BOLD 30 PT
CAN RUN OVER TWO LINES
SUBLINE IF NEEDED

sant fugitempor as rederores et isqualur ariaspi enihita ssimil hetus sincidi tatahur
il eaquinsh, sum nulk t volum But re 5i

adicion
biatin s, Satatingtat

Feat pa rirmusci endisime o1 axcea normere rdidel nissequas irsunture 8 dem-
PO Mo Tugia name 50qusem fuga. BOnmpornios 6x exerum las mincimes adi
aliqui nos

34 e o 5 P orum e, Sequadetst alts N caimens cptatel o
GUAIUT 545 LIPAMCIIN COf 51 CONDUSCRN 3L ol Blictate volribUS 52 UM vid mi-
russdan pomam ut labore modist adi init quod aligquaman-

005005t Modies es500ita alitatiame moliptalum repranr ehands: ipend! i com-
moilam, tem o5 = ulhgta
tumquia dolon blatgue natur?

M i35 conest Isbonspol kSt beronussi voio doles wrl rem fuga, Nam, i ut lact
Offic 16 b, VOIUPAD PO FarUm VOIURESS Wkam remad ef quo madmin escl odi psant
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SUBOS Guo Bl QUAIILISS SBRL, CONUM, 38 SS606A () i A, Corecearchsl
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b quaim quabim veri dolessitate Nonsecs cilonbus custet, qui nobil Essi sil volo-

K06 vani omnihiclis nost Butn 5i 4 quAM Sohal Guo VOEAAM
nulluptaspe cum es3 deniendae. Arum et fugia aut es era quat o5 06 Guo cuptabsa
quo dolorer spietur?

Beritatum sam ne delessent laut st audandebis estibus num landeita dolum
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Bt TSRS 61 1O CridIgTIMeL, gl Sl G, Conve OB BRI PTG~
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i illonitatemn facer dero vandae quatur ad ma sqwas ahus sitem quibusam el vo-
Icanmoe QUL

UM QUOSANE CEPCTE Bucilaue G AIM VKPS, BUrS Non pIs volent

FREUDENBERC
SEALING TECHNOLOGIES

7N FREUDENBERG

INNOVATING TOGETHER
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FREUDENBERG BRAND:
BUSINESS GROUPS

Please note the difference between the two
types of business cards shown here.

In cases where the legal entity differs from

5mm

LAYOUT PRINCIPLES — BUSINESS CARD

BUSINESS GROUP AND ADDITIONAL LEGAL ENTITY

Business Group = legal entity

41.7 mm

9mm

the name of the Business Group, it has to be

placed below the latter if legally required.
21 mm

Business card

Standard and for the management

7.18 mm

ohn Smith B

A
REUDENBERG

NNOVATING TOGETHER

reudenberg

board including examples.
Size 85 x 55mm.
Examples not shown to actual size.

A: Logotype

The width of the logotype is 45 mm.
Distance from top:

2x height of symbol

Distance from the right:

1x width of symbol

B:

Name and surname type:
TheSans, B6 semibold, 9 pt,
line spacing 8 pt

Job title type:

TheSans, B3 light, 6.5 pt,

line spacing 8 pt

Company name type:
TheSans, B6 semibold, 6.5 pt,
line spacing 8 pt
Address/contact details type:
TheSans, B3 light, 6.5 pt,

line spacing 8 pt

Spacing between blocks: 1mm

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

Job titles
Department name

Center | Partner line 1
Center | Partner line 2

Business Group legal entity

Adress line, Street, House number
ZIP Code, City, Country

Phone +499876120

Mobile +49 123 4567811

john.smith@website.com
wwwwebsite.com

Example format: 85 mm x 55mm

Example with Freudenberg Sealing Technologies

John Smith

Job title import and export
International

CC Transmission & Driveline

7N FREUDENBERG

INNOVATING TOGETHER

Freudenberg
Sealing Technologies GmbH & Co. KG

Héhnerweg 2—4

69469 Weinheim

Phone +439876120
Mobile +49 123 4567811

john.smith@fst.com
www.fst.com

5mm

Business Group # legal entity

41.7 mm

9mm

21 mm

7.18 mm

ohn Smith B

A
REUDENBERG

INNOVATING TOGETHER

reudenberg

> GOOD TO KNOW: Templates are available for your use under http://brandnet.fst.com

For further detailed guideline information please see the corresponding preview PDF.

Version 1.0, July 2015

Job titles
Department name

Center | Partner line 1
Center | Partner line 2

Business Group
Optional legal entity

Adress line, Street, House number
ZIP Code, City, Country

Phone +499876120

Mobile +49 123 4567811
name.surname@website.com
wwwwebsite.com

Example with Freudenberg Sealing Technologies

John Smith
Dipl.-Betriebswirt (Viva)
Leiter Logistik

7N FREUDENBERG

INNOVATING TOGETHER

Freudenberg

Sealing Technologies GmbH

Integral Accumulator GmbH & Co. KG
Sinzinger 5tr. 47

53424 Remagen, Germany

Phone +49 2642933176
john.smith@fst.com

www.fst.com




FREUDENBERG BRAND:

LAYOUT PRINCIPLES — ENVELOPES DIN LONG
BUSINESS GROUPS

12.3

A: Logotype

Layout only on the front 7N FREUDENBERG
Distance from the top: INNOVATING TOGETHER

2x height of symbol

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND: 1 2 4
BUSINESS GROUPS .

E-MAIL SIGNATURES

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015 18



FREUDENBERG BRAND:
BUSINESS GROUPS

E-mail signatures should be applied
consistently across the Business Group.

FREUDENBERG needs to be included
and stands directly above the name
of the Business Group.

Color and type:

Arial, bold, all caps,

9pt, black

E-MAIL SIGNATURES

Arial, regular, 10 pt
Arial, regular, 9 pt

Arial, bold, all caps, 9 pt
black
Arial, regular, 9 pt

Arial, regular, 9 pt

Arial, regular, 7 pt

Name Surname
Job title

FREUDENBERG

Freudenberg Sealing Technologies
Sales channel/Center name
Department name

Freudenberg Sealing Technologies GmbH & Co. KG
Address Street / Address City Postcode / Country
Phone +00 0000 00 0000 / Mobile +00 0000 00 0000
Fax +00 0000 00 0000

firstname.lastname@fst.com / www.fst.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First name last name 1, First name last name 2, First name last name 3

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

19



FREUDENBERG BRAND:
BUSINESS GROUPS

Example Freudenberg
Sealing Technologies

E-MAIL SIGNATURES WITH LOGO

Arial, regular, 10 pt
Arial, regular, 9 pt

distance respects protected
area above and below logo

name of Business Group

extra line in case of BG:
with legal entity of BG

Name Surname
Job title

VN FREUDENBERG

INNOVATING TOGETHER

Freudenberg Sealing Technologies
Sales channel/Center name
Department name

Freudenberg Sealing Technologies GmbH & Co. KG
Hoéhnerweg 2—4 / 69469 Weinheim / Germany
Phone +49 0000 00 0000 / Mobile +49 0000 00 0000
Fax +49 0000 00 0000

firstname.lasthname@fst.com / www.fst.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First name last name 1, First name last name 2, First name last name 3

VN FREUDENBERG

‘ INNOVATING TOGETHER ‘

set logo to 185 px / 65.264 mm width

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND: E-MAIL SIGNATURES WITH LOGO
BUSINESS GROUPS o

Examples with Freudenberg logo

Name Surname
Job title

VN FREUDENBERG

INNOVATING TOGETHER

Freudenberg & Co. Kommanditgesellschaft
Department

Hoéhnerweg 2—4 / 69469 Weinheim / Germany
Phone +49 0000 00 0000 / Mobile +49 0000 00 0000
Fax +49 0000 00 0000

firsthame.lasthame@freudenberg.de / www.freudenberg.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First name last name 1, First name last name 2, First name last name 3

Name Surname
Job title

VN FREUDENBERG

INNOVATING TOGETHER

Freudenberg Sealing Technologies
Sales channel/Center name
Department name

Freudenberg Sealing Technologies GmbH & Co. KG
Hoéhnerweg 2—4 / 69469 Weinheim / Germany
Phone +49 0000 00 0000 / Mobile +49 0000 00 0000
Fax +49 0000 00 0000

firsthame.lastname@fst.com / www.fst.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First name last name 1, First name last name 2, First name last name 3

A: Example Freudenberg & Co. KG

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

B: Example Freudenberg Sealing Technologies
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FREUDENBERG BRAND:

BUSINESS GROUPS

E-mail signatures can include

web banners:

— For internal/external
announcements

—For announcements of upcoming
trade shows.

Please use these samples of web
banners as guiding examples.

FREUDENBERG needs to be included
and stands directly above the name
of the Business Group.

Color and type:

Arial, bold, all caps,

9 pt, black

> GOOD TO KNOW: For detailed information
on web banners and measurements, please
refer to guideline 9, “Digital Media.”

E-MAIL SIGNATURES —WITH WEB BANNER

Web banner (500 x 85 px)

PN FREUDENBERG

INNOVATING TOGETHER

Examples with trade show
announcement

HANNOVER
MEeSSEe

8.-12. APRIL 2013

7N FREUDENBERG

INNOVATING TOGETHER

PLEASE FIND US IN
HANNOVER| HALLA /BOOTH 521
MESSE

8.-12. APRIL 2013

7N FREUDENBERG

INNOVATING TOGETHER

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND:
BUSINESS GROUPS

E-mail signatures can include

web banners:

— For internal/external
announcements

— For announcements of upcoming
trade shows.

Please use these samples of web
banners as guiding examples.

FREUDENBERG needs to be included
and stands directly above the name
of the Business Group.

Color and type:

Arial, bold, all caps,

9 pt, black

distance respects
protected area above
and below logo

area for additional
official banners and
logos if needed

e.g.:
—events
—awards

— partners
—collaborations

preferably in this
given hirarchy,
seperated by a line
like shown on the
right

E-MAIL SIGNATURES —WITH WEB BANNER

Name Surname
Job title

VN FREUDENBERG

INNOVATING TOGETHER

Freudenberg Sealing Technologies
Sales channel/Center name
Department name

Freudenberg Sealing Technologies GmbH & Co. KG
Address Street / Address City Postcode / Country
Phone +00 0000 00 0000 / Mobile +00 0000 00 0000
Fax +00 0000 00 0000

firstname.lastname@fst.com / www.fst.com

Disclaimer first line
Statement of Inc., comp. reg.no.

Management Board: First name last name 1, First name last name 2, First name last name 3

e.g.: event “Upcoming event:”

e.g.: partners “Proud to be a preferred partner of:”

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND:
BUSINESS GROUPS

E-mail signatures can include

web banners:

— For internal/external
announcements

— For announcements of upcoming
trade shows.

Please use these samples of web
banners as guiding examples.

FREUDENBERG needs to be included
and stands directly above the name
of the Business Group.

Color and type:

Arial, bold, all caps,

9 pt, black

E-MAIL SIGNATURES —WITH WEB BANNER

Arial, regular, 10 pt
Arial, regular, 9 pt

Arial, regular, 9 pt

Web banner (500 x 85 px)

Examples with trade show
announcement

Name Surname
Job title

VN FREUDENBERG

INNOVATING TOGETHER

Freudenberg Sealing Technologies
Sales channel/Center name
Department name

Freudenberg Sealing Technologies GmbH & Co. KG
Address Street / Address City Postcode / Country
Phone +00 0000 00 0000 / Mobile +00 0000 00 0000
Fax +00 0000 00 0000

firstname.lastname@fst.com / www.fst.com

Disclaimer first line
Statement of Inc., comp. reg.no.
Management Board: First name last name 1, First name last name 2, First name last name 3

? PLEASE FIND US IN
HANNOvVeR| HALLA /BOOTH 521
MESssE

8.-12. APRIL 2013

DEUTSCHLAND

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

7N FREUDENBERG

INNOVATING TOGETHER
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FREUDENBERG BRAND: 1 2 5
BUSINESS GROUPS .

NAME TAGS
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FREUDENBERG BRAND:
BUSINESS GROUPS

Examples of name tags

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

NAME TAGS

39.4 mm version
of logo

7N FREUDENBERG

INNOVATING TOGETHER

TheSans B7 Bold
12/14 pt

John Smith

Freudenberg

TheSans B6 Semibold,
6.5/8 pt

Sealing Technologies GmbH & Co. KG

Name tag front: 85 mm x 54 mm
Plastic card, standard size in credit card format 85 mm x 54 mm

39.4 mm version
of logo

7N FREUDENBERG

INNOWVATING TOGETHER

TheSans B7 Bold
12/14 pt

John Smith

Freudenberg

TheSans B6 Semibold,
6.5/8 pt

Sealing Technologies GmbH & Co. KG

Name tag: 75 mm x 38 mm
Transparent plastic sleeve with printed paper inset, 75 mm x 38 mm

Version 1.0, July 2015

HANNOVER

MESSE

7N FREUDENBERG

INNOVATING TOGETHER

Name tag back: 85 mm x 54 mm

> GOOD TO KNOW: Templates are available
for your use under http://brandnet.fst.com
For further detailed guideline information
please see the corresponding preview PDF.

26



FREUDENBERG BRAND: 1 2 6
BUSINESS GROUPS .

PRINT MEDIA
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FREUDENBERG BRAND: PRINT MEDIA — BROCHURE COVERS
BUSINESS GROUPS .

Examples of covers in brochures. On

covers with the name of a Freudenberg 4 HEADLINE IN ONE,
Business Group the minimum space The position of the headline TWO OR THREE

. is flexible in the y-axis
between the Business Group name and LINES LOREM IPSUM
the lowest point of the wave and/or Please ensure perfect legibility

copy above is 2x the symbol height. On light images color may be

switched to blue

2

> GOOD TO KNOW: Further information
on all print formats can be found in guideline 7,
“Print Media.”

SE.&HNG'IECHNU.DGES N FREUUENBERG

INMOVATING TOGETHER

A: Example Freudenberg Sealing Technologies
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PRINT MEDIA

Please apply this editorial information and
design to every brochure.

The position of the imprint block is the lower
left corner of the respective format’s type area.

The editorial information should preferably be
applied on the last but one page (U3) of every
publication. Positioning on the back cover (U4)
is also possible.

A: Editorial information on U3
(within format grid)
B: Editorial information on U4

EDITORIAL INFORMATION

Editorial copy

(applies to U3 and U4):
TheSans light,

8 pt size, 10 pt line spacing,
black

Use line spaces as shown
and build from lowest
point upwards

L]
i
o kG
PSR S oces W ERELDENEERG
INNOVATING TOGETHER

A: Editorial information on U3 B: Editorial information on U4

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015 29



PRINT MEDIA

Please apply this back cover design to all
brochures. The position and size of the logo
should be the same as on the cover.

Please apply the corresponding sizes and
positions for every format.

In general the back cover (U4) should only be
white with the blue gradient logo. The editorial
information can be applied in spread covers.

A: Back cover example: on A4 format

B: Serial number codification

Position: preferably 5 mm from top and
5mm from right

TheSans light, 6 pt size, black

BACK COVER

Optional position for editorial information

B: Serial number codification for Business Groups if needed
(Freudenberg Group: Iltem number is included within
editorial information)

IIRNISTOPTOE QTSI TF

SEALING TECHNOLOGIES 7N FREUDENBERG

INNCOVATING TOGETHER

A: Back cover example on A4 format

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015 30



FREUDENBERG BRAND:
BUSINESS GROUPS

On advertisements the minimum space

between the Business Group name and
the lowest point of the wave and/or
copy above is 2x the symbol height.

The position of the headline
is flexible in the y-axis
Please ensure perfect legibility

For all advertisements the reduced

) On light images color may be
wave is used.

switched to blue

2

PRINT MEDIA — ADVERTISING

OFTEN INMISIBLE
ALWAYS ESSEN

> GOOD TO KNOW: Further information
on all print formats can be found in guideline 8,
“Print Advertising.”

7N FREUDENBERG

INMNOVATING TOGETHER

FREUDENBERG
SEALUNG TECHNOLOGIES

A: Image advertisements — example
Freudenberg Sealing Technologies

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

N

5. = ’ -
g N - & Kl
e 1 i o

thequallty Aty of your equip
e test than the feal werld To reach your ghal you need a parirer

. technology, act
wwem f5lcom

ogies.
ke s o schedale

7N FREUDENBERG

INNOVATING TOGETHER

REUDENBERG
ALING TECHNOLOGIES

B: Product advertisements —example
Freudenberg Sealing Technologies
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FREUDENBERG BRAND: 1 2 7
BUSINESS GROUPS .

POWERPOINT PRESENTATION
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FREUDENBERG BRAND:

BUSINESS GROUPS

The Freudenberg PowerPoint template is one
of the most important documents and tools to
display a consistent branding. Every presen-
tation should make use of the PowerPoint
template as described in this section of the
guidelines.

As it is an office application, we use “Arial” as
the typeface of choice. No other typefaces are
permitted.

The Freudenberg color range is preset within
the Freudenberg PowerPoint template.

PowerPoint graphics, diagrams, SmartArt
graphics and tables are defined in the
PowerPoint master. Here you will find
prepared master slides for the main graphic
elements with the correct colors.

A: Basic set of PowerPoint template slides

> HOW TO USE:

The Freudenberg PowerPoint template uses
the graphic device in two main parts:

The reduced wave over content on cover pages
and the content index, as well as for devider
pages, with or without images.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

A

POWERPOINT PRESENTATION — OVERVIEW

FREUDENBERG
SEALING TECHNOLOGIES

The new Freudenberg Brand and its implications
on our markets, products and behaviour

Weinheim, July 25th 2015
Claus Méhlenkamp

7™ FREUDENBERG

INNOAT NG TOCETHER

1. Content first chapter

Content third chapte

FRSORG
AL FICHMOOCAS

This is a headline which also
covers two lines if necessary

This is a subheadline

eassintur Ehendae vakiptl csanden ditaguaspiat

inciminto volones tesci omnihit quid.

« Olis iur sut kaborescit aut qui dolupta sitiae presto
wst ram, Ehencae volupll osanden ditaquasplet inci
minlo volorest. Odis iur aut laborescit AUt qui colupla

sitize presio ost rem.

iR
AL OGS

This ks the bodytext. Ods iur aut laboresct aut qui
dalupta sitiae prosta est rem. Ehandae volupt
osanden nihit quid. Scoroeu menimin pliquatem aut

™ FREUDENBERG

Circled diag with I

Circled diagramm with explanation

This is a bodytext in 16 pl. There are master
pages prepared with preset diagramm, table
and smartAst graphic. Choose just the right
layout.

Title

Bar diagramm

\ 3
| Presta est rem, Ehendae volupti Seque 25 )
dit afficip iendabes sum aligan tectem natur # Canmgery 1 *Data saries 1
H 2 aul atkas sapilal iaecta commolest as *Catngory 3 2 = Data series 2
This is a Fonsen imat ot aut oceatr re, Comon ment Categery 3 ie Dista series 3
- min pliquatem aut sossintur rehe nima se * Canegory 4 * = Data series &
-~ woluptatem facia non preste 1
chapter Headllne FBCEr WM AUl 08 esirund,
05
]
= - Category 1
i, #™ FREUDENBERG firte= i, ™ FREUDENBERG it . ¥ FREUDENBERG
Text boxes Table
HEADING HEADING HEADING HEADING
* Presio est rem. Ehendae volupti « Presto est rem. Ehendae volupti
Seque dit officip iendebis sum aligeni Seque &t officip lendebis sum aligeni
tactem natur aut atias sapiat iaecta tectem natur aut atas sapitat laecta * T L ST Tl
commolest as nonsen imet ‘commalost as nonsen imet * Toxt * Toxt » Text . Text
~ Tectem natur aul atias sapitat ~ Tectem natur aut atias sapitat Thank you
laecta commolest as nonsen Imet |aecta commolest as nonsen imet
 officip lendebis sum « afficip lendebés sum
= Commalest as = Commolest as
it T, ™ FREUDENBERG e ™ FREUDENBERG v

Version 1.0, July 2015



FREUDENBERG BRAND:
BUSINESS GROUPS

The Freudenberg color range for PowerPoint
is preset within the Freudenberg PowerPoint
template.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

POWERPOINT PRESENTATION — COLORS

Colors of text

Freudenberg basic blue — Headline

RGB 0/67/136

Black — Body copy

RGB 0/0/0

Light gray — Content index
RGB 217/218/219
Dark gray

RGB 156/158/159

Colors of graphic elements

Colors: Solid

Freudenberg basic blue — Headline

RGB 0/67/136
Freudenberg accent blue
RGB 0/166/226
Green

RGB 0/125/78
Red

RGB 223/52/46
Yellow

RGB 247/166/0
Light gray

RGB 217/218/219
Dark gray

RGB 156/158/159

Version 1.0, July 2015

Colors: Tints

. Freudenberg basic blue
RGB 128/161/195

Freudenberg accent blue

RGB 150/215/243
Green

. RGB 128/183/156
Red
RGB 244/165/134
Yellow
RGB 253/212/143
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FREUDENBERG BRAND:
BUSINESS GROUPS

All main slides are defined in the PowerPoint
master. Here you will find preset master slides
for these main slides and graphic elements
with the correct colors.

A: Title page

> HOW TO USE:

Headline 1:

1. The Freudenberg company name or the
Freudenberg Business Group, Arial, 24 pt

2. The Freudenberg Business Group always
reads over two lines.

3. Ifthe Headline reads over two lines, the
copy will grow upwards. That means the
spacing between the other copy boxes
stays the same. You just need to change the
position of all three copy boxes on the title
page, so that the the first line stands in the
correct position.

4. Optional: Instead of the sender
(Freudenberg/Freudenberg Business Group),
the name of the presentation can also be
placed as headline.

Headline 2:

1. Ifthe headline 1 is used as a headline for
the name of the presentation, headline 2
can be used as subheadline.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

POWERPOINT PRESENTATION —TITLE PAGE
SIZE OF TYPE AND POSITIONING

Image area

Headline 1:

name of sender
(Freudenberg or
Freudenberg
Business Group),
Arial regular, 24 pt
in Freudenberg blue

— Fixed position of

graphic device,

“reduced” wave

position of graphic device
from top left corner:
x-axis: 0. cm

y-axis: 1.46 cm

color: RGB 0/67/136

REUDENBERG
SEALING TECHNOLOGIES

T

Headline 2:
name of presentation
Arial bold, 24 pt

black

The new Freudenberg Brand and its implications

Position of copy box
from top left corner:
x-axis: 1.1cm
y-axis: 7.53 cm

[+
on our markets, products and behaviour

Aeirheim, July 25th 2015

Arial, 16 pt
black

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 9.96 cm

Claus Mohlenkamp

Logo, 7 cm width
caution: logo has a different
size than on the following
content pages

7N FREUDENBERG

INNOVATING TOGETHER

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 12.5cm

~r— Margin and symbol size
= content pages

Version 1.0, July 2015
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FREUDENBERG BRAND:

BUSINESS GROUPS

All main slides are defined in the PowerPoint
master. Here you will find preset master slides
for these main slides and graphic elements
with the correct colors.

A: Content index page

> HOW TO USE:

Image area:

1. Theimage area can be filled either with
the Freudenberg blue gradient or with an
image. Please find a variety of preselected
images within the Freudenberg PPT
“Images” selection, download at branding.
freudenberg.com.

Content index:

1. The content index is set in one column. If
you have more chapters, please format the
copy box into a two column setting (right
mouse-click -> copy format -> 2 Columns).

Attention: Please assure that the wave does
not run through faces or crop the heads of
people.

POWERPOINT PRESENTATION — CONTENT INDEX
SIZE OF TYPE AND POSITIONING

Image area

Fixed position of
graphic device,
“reduced” version

Active chapters:
Arial regular, 18 pt
line spacing: 1.5
100% black

Inactive chapters:

—

—Content first chapter

a]

. Content second chapter

w

. Content third chapter

Arial regular, 18 pt
line spacing: 1.4
35% black

Name Freudenberg
Business Group,
inserted as picture in
Freudenberg blue

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 7.26 cm

FREUDEMEBERG

SEALING TECHNOLOGIES

7N FREUDENBERG

[Pages 17073015 Mame of Presertasion

| INNOVATING TOGETHER

+— Logo, 5.6 cm width

caution: logo size reduced

Page number, date

and name of document

Arial, 6 pt
black

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

in comparison to title page

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 18.15cm
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FREUDENBERG BRAND:
BUSINESS GROUPS

Please use this type of pages to highlight
a chapter’s summary or a very important
message.

If you need to change the image, please do so
by double-clicking on the image and choosing a
different one. Don't forget to copy the wave on
your picture/slide. You will need to resize your
chosen image to fit.

A: Divider page

> HOW TO CHANGE IMAGES:

The wave in PowerPoint is built in two layers.
A) the image and B) the white wave with
transparencies. To change an image, you have
to ungroup both elements, delete the used
picture and insert a new one, which is then
moved to the back. Please assure that the wave
is only used in the two predefined positions.

This is a
Chapter-Headline

:ﬁ.‘ﬁ“«'f—’!':.‘.‘»nmu ™ FREUDENBERG

B

POWERPOINT PRESENTATION — DIVIDER PAGE

SIZE OF TYPE AND POSITIONING

Arial, 40 pt
in Freudenberg blue
color: RGB 0/67/136
or white

Please ensure perfect
legibility

Image area

This is a
Chapter-Headline

Fixed position of
graphic device,
“reduced” version

Name Freudenberg
Business Group,
inserted as picture in
Freudenberg blue

FREUDEMEBERG

SEALING TECHNOLOGIES

7N FREUDENBERG

[Pagss 17073015 mame of Presertasion

| INNOVATING TOGETHER

Page number, date
and name of document
Arial, 6 pt

black

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 18.15cm
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FREUDENBERG BRAND:

BUSINESS GROUPS

The Freudenberg PowerPoint template is one
of the most important documents because it’s
the most common tool used for presentations.

To incorporate the new brand easily into the
daily business of our corporation, we use “Arial”
as the type of choice.

The Freudenberg color range for PowerPoint
and the main slides are preset within the
Freudenberg PowerPoint template.

All main slides are defined in the PowerPoint
master. Here you will find preset master slides
for these main slides and graphic elements
with the correct colors.

A: Content page

> HOW TO USE:

1. Theimage box is predefined. You can
change or insert an image by clicking onto
the image box.

2. Please assure the width of the image and
the minimum distance of one symbol
height to the logo.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

POWERPOINT PRESENTATION —TEXT PAGE WITH PHOTO

SIZE OF TYPE AND POSITIONING

12.7

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 0.83 cm

— Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 3.9 cm

fieadline yapt This is a headline which also
in Freudenberg blue covers two lines if necessary
color: RGB 0/67/136
Subhead This is a subheadline ]
Arial bold, 16 pt
black
e This is the bodytext. Odis iur aut laborescit aut qui
dolupta sitiae presto est rem. Ehendae volupti
Copy text osanden nihit quid. Scorroru menimin pliquatem aut
Arial regular, 16 pt : A : ;
black eossintur Ehendae volupti osanden ditaquaspiet
inciminto volores tesci omnihit quid.
e Qdis iur aut laborescit aut qui dolupta sitiae presto
est rem. Ehendae volupti osanden ditaquaspiet inci
minto volorest. Odis iur aut laborescit aut qui dolupta
sitiae presto est rem.
Notes/references i
Arial,regular,épt |
Name Freudenberg SEALING TECHNOLOGIES 7N FREUDENBERG
Business Group, [Pt 170770t RareolProserision | INMOVATING TOGETHER
inserted as picture in

Freudenberg blue

Page number, date
and name of document
Arial, 6 pt

black

Version 1.0, July 2015

Minimum distance to copy block: 1 symbol

Position of copy box
from upper-left corner:
x-axis: 1.1cm

y-axis: 18.15 cm
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FREUDENBERG BRAND: POWERPOINT PRESENTATION — DIAGRAMS
BUSINESS GROUPS o

PowerPoint graphics, diagrams, SmartArt
graphics and tables are defined in the
PowerPoint master. Here you will find
prepared master slides for the main
graphic elements with the correct colors.

A: Diagrams
B Data series 1 2
> HOW TO USE:

1. SmartArt graphics and diagrams are
predefined. You can generate them by
clicking onto the content box. You can
insert a new page, choose the layout
you require (table, diagram, smartArt
graphic), click onto the new (still empty)
content box, insert your data, then the Category 1
diagram or graphic will be generated in
the predefined colors.

2. Attention: You may have to adjust the
font size of the categories and x-/y-axis.

¥ Data series 2
Data series 3 =@ Data series 1
m Data series 4 Data series 2
=eo— Data series 3

Topic 1 Topic 2 Topic 3 Topic 4

B Category 1
B Category 2

Category 3
¥ Category 4

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015 39



FREUDENBERG BRAND: 1 2 8
BUSINESS GROUPS .

MERCHANDISING
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FREUDENBERG BRAND:
BUSINESS GROUPS

Clothing carry the Freudenberg brand logo only.

The logo is placed on the left breast.
The size of the logo is at least 90 mm in width.

Depending on the production technique, a clear

separation of letters is mandatory to avoid blurring.

Freudenberg basic blue: Polyneon 60,
Pantone C 288

Freudenberg accent blue: Polyneon 60,
Pantone C 299

Clothing cannot have a word mark displayed
on the sleeve or on the back.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

CLOTHING

Fabric colors:

PN FREUDENBERG
INNOVATIG TocETHen

Version 1.0, July 2015
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FREUDENBERG BRAND:
BUSINESS GROUPS

T-shirts/Polo-shirts with optional text

Optionally, additional text can be applied to
T-shirts and polo shirts.

This additional text is placed on the right sleeve
and can be a maximum of two lines.

Font: Bliss, Regular, caps,
Font height is at least 22 pt (7 mm cap height).

Text color: Freudenberg basic blue —
CMYK: 100-70-0-20
PANTONE C 288

Text width is max. 90 mm.

CLOTHING

PN FREUDENBERG
INNOVATIG ToGETHER
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FREUDENBERG
SEALING TECHNOLOGIES

Copy length
max. 90 mm

Font size: min. 22 pt
max. 2 lines

The wordmark is only
allowed to be positionend
on the right hand sleeve
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FREUDENBERG BRAND: INDUSTRIAL CLOTHING
BUSINESS GROUPS

Clothing carry the brand logo only.

The word mark is placed on the left breast.
The size of the word mark is at least 90 mm in width.

PN FREUDENBERG

Depending on the production technique, a clear PN FREUDENBERG
separation of letters is mandatory to avoid blurring.

Color: White

Fabric color: tbd

Clothings cannot have a word mark displayed .
on the sleeve or on the back.
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FREUDENBERG BRAND:
BUSINESS GROUPS

Lanyards
Lanyard color is white only.

The minimum word mark size is mandatory,
minimum margin width may be ignored.

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies

PROMOTIONAL ITEMS

7N FREUDENBERG

INNOVATING TOGETHER

Minimum size
of the logo:
25 mm
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7N FREUDENBERG

INNOVATING TOGETHER

Minimum space
between type and logo
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FREUDENBERG BRAND:

BUSINESS GROUPS

Lanyards
Lanyard color is white only.

The minimum word mark size is mandatory,
minimum margin width may be ignored.
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PROMOTIONAL ITEMS

7N FREUDENBERG

| INNOVATING TOGETHER

Minimum size
of the logo:
25 mm

Version 1.0, July 2015
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FREUDENBERG BRAND: PROMOTIONAL ITEMS
BUSINESS GROUPS o

Pens USB storage devices

3
3

Various types are available.
Minimum word-mark size and borders are mandatory.

Ballpoint pens may be
branded with a 1-line
word mark. The pen color |
is white only.

7N FREUDENBERG

7N FREUDENBERG

INNOVATING TOGETHER

7N FREUDENBERG

— e ———

Stanereanooces | PN FREUDENBERG

INNOVATING TOGETHER

FREUDENBERG SEALING TECHNOLOGIES
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FREUDENBERG BRAND:
BUSINESS GROUPS

Mints

Please keep to the rules
according to the minimum
size and protection areas.

Colors:

CMYK where printing is
possible or one color
PANTONE C 288

PROMOTIONAL ITEMS

Businesscard holder Umbrella

Please keep to the rules Please keep to the rules according
according to the minimum to the minimum size and protecti-
size and protection areas. on areas.

The Freudenberg logo may Color:

be engraved or embossed White

Freudenberg Group, Corporate Design Guidelines, Freudenberg brand: Business Groups: Freudenberg Sealing Technologies ~ Version 1.0, July 2015
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FREUDENBERG BRAND:

BUSINESS GROUPS

Coffee cups

Regardless of the cup’s shape, the logo will be
placed on the upper part of the cup, not near
the bottom. The word mark width should be
close to half the cup’s diameter; the minimum
width of 20 mm is mandatory and might need
to be increased depending on the printing
technique used.

Optionally, the URL can be displayed inside the
cup. The Sans B6 Semi Bold,

Freudenberg basic blue — CMYK: 100-70-0-20
PANTONE C 288.
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PROMOTIONAL ITEMS

7N FREUDENBERG

INNOVATING TOGETHER

Minimum size
of the logo:
25 mm

www.fst.com -

Version 1.0, July 2015
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FREUDENBERG BRAND: PROMOTIONAL ITEMS
BUSINESS GROUPS

Front

[N
Bags W
@ ¢
Bag color is white. & e
S¢
g
It is also possible to use the Pantone blue logo. <3
(TS
Bags may be in landscape, square or portrait p
format. Materials can be paper or textile.
The word mark can be positioned horizontally
or vertically.
S
9
o
o
a2
2o
5z
23
Shincriamooces PN FREUDENBERG ERcricmooces PN FREUDENBERG

INNOVATING TOGETHER
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INNOVATING TOGETF

FREUDENBERG
SEALING TECHNOLOGIES

Back [}

SIES

FREUDENBERG
SEALING TECHNOI

7N FREUDENBERG

INNOVATING TOGETHER
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FURTHER GUIDELINES

For further guideline sections and support please go to branding.freudenberg.com or contact

12.9

This guideline is only one section of the full Freudenberg corporate design guidelines.

Freudenberg Brand Management (branding@freudenberg.com).

The full Freudenberg corporate design guidelines consist of the following sections:

Brand Insights

Brand Architecture

Basic Elements
Stationery

Images

Graphics and lllustrations
Print Media

NOoO WUk WwWN R

Thank you.

3.

9.
10.
11.
12.
13.
14.
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Print Advertising

Digital Media

Trade Shows

Signage

Freudenberg Brand: Business Groups
Freudenberg Affiliated Brands
Employer Branding
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